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Masanaka Sakao

“I don’t like to have a 
popularity based on lies. 
My dream has always 
been to have a reputation 
based on truth”.
Masanaka Sakao is the creative 
mind of TATRAS. The brand was 
founded in 2006 in Japan, it grew 
and evolved in Italy, benefiting 
from the best features of the 
two nations in terms of fashion: 
quality and style. TATRAS was 
born as an international reality 
with the aim of transmitting a 
feeling of freedom and dynamism 
that goes with all those who think 
themselves as citizens of the world.
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TATRAS history begins 
in 2006 from a big 
entrepreneurial dream. 
With a rapid and 
continuous growth path, 
the brand has been able 
to establish itself on 
the international scene 
as a fashion brand 
with a strong creative 
personality. 

TATRAS journey
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In its early years the brand  first  consolidated its reputation in Japan, positioning 

itself in the best department stores of its country of birth. The next step was to start 

the brand’s internationalization with the opening of a showroom in Milan in order 

to optimize the distribution both in Italy and abroad. TATRAS has therefore seen its 

appreciation grow worldwide, developing and strengthening in new markets and thus 

including an important presence in Italy, Japan, Europe, Usa and the Far East.
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The brand is now positioned in the luxury segment 

of the fashion world and it is sold in more than 

350 stores, including the most important selected 

shops and the most prestigious department stores. 

TATRAS is cooperating with PR offices and Sales 

Agencies all over the world in order to support 

marketing projects and wholesale expansion. 



2013

Acquisition

of TATRAS by

YAGI group

2011

Opening of the

Flagship Store

in Via Bigli, Milan

2008

Opening of the

Showroom in Milan

2006 

Brand foundation year

2015 

Opening of the first

Flagship Store in Osaka

2014 

Opening of the

Flagship Store

in Aoyama, Tokyo

2018 

Opening of the

Flagship Store

in Via della Spiga 3,

in the heart of

Milan fashion district

Opening of the

Flagship Store

in Midtown Hibiya, Tokyo

2019 

First Paris

fashion show

2017 

Launch of the

ecommerce worldwide
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Artistic projects
and collaborations 

TATRAS collections are 
inspired by new creative 
languages of young 
international designers. 
Among the most famous 
collaborations, the ones 
with Riot Hill, Dim Mak 
and The Berrics.
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The artistic vision of Jordan Fresher, 
Riot Hill’s founder and designer, 
the music world of Steve Aoki and 
the atmosphere of the legendary 
skateboarder Steve Berra, have been 
the inspiration for capsule collections 
based on streetwear with a strong 
fashion attitude. 
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Design and style

Each piece has its own 
identity. Clean and 
refined shapes enriched 
with precious details. 
Garments designed for 
people who love to play 
with fashion trends 
without forgetting 
about elegance.
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a fast anD 
continuous 
groWth built With 
Design, quality 
anD innovation



Quality
without compromises

Each Tatras piece uses 
the best goose down on 
the market. Small, soft 
and capable of giving 
absolute lightness to 
each individual garment.
Added to this, is also a series of 
collaborations with the most important 
fabrics manufacturers on the Italian 
and Japanese market. The result is 
a perfect combination of excellence, 
tradition and technical performance
of absolute value even in extreme 
climatic conditions.
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Experience, tradition and research come together 

in collections which represent modernity using 

the best Italian and Japanese fabrics. Big names 

in the manufacturing world, such as Loropiana, 

Botto Giuseppe and Limonta create iconic prints 

for TATRAS.
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froM toKyo 
through Milano 
aiMing to reach 
each city
in the WorlD



TATRAS worldwide

Tatras is part of the YAGI 
group, a leading company
in the import-export of textile 
products with a turnover of 
over a billion dollars. Since the 
TATRAS rise was great, the 
group wants to make sure the 
brand will have all the means 
for a solid continuous growth.
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Los Angeles
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TATRAS people
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Tatras is a brand in 
continuous growth and great 
development.  Among future 
projects, TATRAS wants 
to establish itself as one 
of the top tier outerwear 
brands, thanks to an effective 
marketing strategy, digital 
and not, retail expansion, 
investment in its online store 
and a constant presence 
during Paris fashion week.
The French capital is the launching pad 
from which Masanaka Sakao intends 
to reach a solid brand awareness at 
European level: with the future opening 
of a Flagship Store in the heart of Paris, 
the  support of the Parisian PR office and 
a sales agency to develop the wholesale 
market throughout the country. 

Future vision
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play the viDeo
https://youtu.be/giaDjyecfxw



tatras-official.com


