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BORN AND RAISED IN TURIN

I ta ly,  1968
 
The v ibrant  a tmosphere and outs tanding creat ive 
fer vor  o f  th i s  era  are  the  background for  the  b i r th 
o f  PT,  founded in  Tur in  by Mr.  P ierangelo Fass ino. 
A far-s igh ted en t repreneur ,  P ierangelo tu rned h i s 
th r iv ing fami ly  bus iness  f rom a fabr ic  wholesa ler  in to 
a  success fu l  t rouser  spec ia l i s t  se l l ing 80,000 pai rs 
ever y  season.  The company kept  growing throughout 
the  1970s and 1980s,  and in  the  1990s the  t ime was 
r ipe to  spark  a  new s tage in  i t s  deve lopment . 
As  soon as  he jo ined the  bus iness ,  Mr.  Edoardo 
Fass ino,  P ierangelo’s  son,  se t  ou t   launch the 
company’s  own h igh-end in ternat ional  t rouser  label : 
PT  Tor ino.  Wi th  an of fer  ranging f rom superb men’s 
t rousers  to  luxur y  denim,  PT  Tor ino soon ex tended 
to  inc lude g lamorous  women’s  t rouser  and denim 
col lec t ions . 
Today,  PT  i s  a  major  p layer  on the  g lobal  fash ion 
p layground,  wi th  brands  dis t r ibu ted in  over  40 
count r ies  wor ldwide and f ive  pres t ig ious  showrooms 
in  Mi lan,  Tokyo,  Munich,  New York  and Tur in . 
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DE TERMINED. DEVOTED.

Specia l iza t ion  i s  our  DNA.  We focus  on 

making t rousers  tha t  are  pure ly  and s imply 

luxur ious  on the  ins ide and out .  By  combin ing 

au thent ic  innovat ion,  di s rupt ing creat iv i t y 

and ex tens ive  know-how,  throughout  50 

years  o f  h i s tor y  we managed to  make th i s 

dedicat ion our  s ignature .  Ever y  s ing le  pai r 

has  a  s tor y  to  te l l ,  a  narra t ive  expressed 

through outs tanding sar tor ia l  de ta i l s ,  f ine 

fabr ics  and un ique s t y les .
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MAN

Objects of Desire

From formal to smart casual, our range of high-end men’s trousers is the result of sartorial 

perfection, design research and superb materials. We put a lot of effort in searching for 

the perfect fit because a pair of trousers that fits perfectly is a pair of trousers you will 

always go back to. Taking our job seriously also means adding a dash of playfulness 

to the mix and experimenting with colors and shapes: that is why every season we 

develop a range of over 60 exclusive fabrics, 800 different shades and 50 models. 
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WOMAN

Everyday Glamour

Enjoy the luxury of owning a pair of trousers that are both trendy and durable. Tailored 

on the idea of a sophisticated and fashion-oriented woman who refuses to compromise 

on quality, our trousers are always gifted with a glamorous, cosmopolitan touch 

regardless of their style. Ranging from formal to smart casual, they are enriched with 

details designed for different occasions and moments of the day.
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DENIM / MAN

Iconic Jeans

Heritage materials meet groundbreaking treatments and washes in this unique collection 

of jeans designed in Italy. Our denim is made from the best American, Japanese and 

Italian denim fabrics, and crafted with PT’s stylistic DNA in mind. We devote time and 

focus to developing the perfect fit and to those tiny details that make a pair of jeans 

truly luxurious. 
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DENIM /  WOMAN

The Ultimate Girl’s Jeans

Our women’s jeans are truly designed and conceived for women, by bringing the best 

of the denim heritage to the feminine wardrobe and adding a dash of glitter and allure 

to the mix. Like most girls, we are obsessed with the way our jeans fit, so regardless of 

the style or shape, our denim will always look gorgeous in all the right places.
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R E S T  O F  T H E  W O R L D 2 0 %

I T A L Y  4 0 %E U R O P E 17 % J A P A N 16 %7 %U . S . A .

DISTRIBUTION

Selling more than eight hundred thousand trousers every year, we are present in the best multibrand 

stores worldwide. With more than 1000 clients globally, we own more than two thousand square 

metres of showrooms, between Turin’s headquarters, New York, Tokyo and Milan. Four wonderful 

exhibitig spaces where we host more than five thousend guests every year. 
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I t a l y
I t a l y
I t a l y
I t a l y
I t a l y
I t a l y
I t a l y
I t a l y
U K
G e r m a n y
G e r m a n y
D e n m a r k
S w e d e n
T h e  N e t h e r l a n d s
B e l g i u m
B e l g i u m
R u s s i a
S p a i n
S w i t z e r l a n d
S w i t z e r l a n d

B i f f i
C e n c i
F o l l i & F o l l i e
G & B
L a  R i n a s c e n t e
N u g n e s  19 2 0
V i n i c i o
F i r e n z e
F e n w i c k
B r a u n
L o d e n f r e y
B i n d e s b o e l
R o s e  &  B o r n
O g e r
C r o s s w o r d
D e g a n d
B o s c o  d i  c i l i e g i
S a n t e u l a l i a
B o n g e n i e
J e l m o l i

M i l a n
R o m e
B o l o g n a
F l e r o
M i l a n
T r a n i
L e g n a n o
L u i s a  V i a  R o m a
L o n d o n
H a m b u r g
M u n i c h
C o p e n h a g e n
S t o c k h o l m
A m s t e r d a m
B r u x e l l e s
B r u x e l l e s
M o s c o w
B a r c e l l o n a
C a r o u g e
Z u r i c h

E U R O P E

U S A
U S A
U S A
U S A
C a n a d a
J a p a n
J a p a n
J a p a n
J a p a n
J a p a n
J a p a n
S o u t h  C o r e a
S o u t h  C o r e a
S o u t h  C o r e a
H o n g  K o n g
T u r k e y
K a z a k h s t a n

B a r n e y s
S a k s  F i f t h  A v e n u e
M i t c h e l l s
M a r i o s
H a r r y  R o s e n
B a r n e y ' s  N e w  Yo r k
B e a m s
E s t n a t i o n
I s e t a n
L i g h t  U p
To m o r r o w l a n d
G a l l e r i a
S a n  F r a n c i s c o  M a r k e t
S h i n s e g a e
J o y c e  B o u t i q u e
V a k k o
S a k s  F i f t h  A v e n u e

N e w  Yo r k
N e w  Yo r k
W e s t p o r t
S e a t t l e
To r o n t o
To k y o
To k y o
To k y o
To k y o
To k y o
To k y o
S e u l
S e u l
S e u l
H o n g  K o n g
I n s t a m b u l
A l m a t y

R E S T  O F  T H E  W O R L D

TOP CLIENTS
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HOUR SHOWROOMS

NEW YORK

TOKIO

MILAN
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ADV CAMPAIGNS

Communicating and promoting our brand it is the first step towards testing its effectiveness 

in the market. Throughout the years, we have strengthened our presence in the national 

and international press with major investments in media planning and global press & 

PR operations. 
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VISUAL MERCHANDISING

We invest every possible resource to reach out to our to final consumers and support the 

sell-out through a 360-degree multi-channel marketing and communication strategy. 

Online and offline, from our shop windows to our website, from traditional media to 

social media, the message is one, consistent, and tenacious.



s.p.a.

i s  a brand produced and dis t r ibuted by


