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PERSONAL LUXURY, A CUTTING EDGE DNA FOR A NEW ERAPERSONAL LUXURY, A CUTTING EDGE DNA FOR A NEW ERA

«In a world where fashion is absolutely everywhere,
where brands are omnipresent,

where the external  signs have never been so glar ing . . .
CERRUTI 1881 carr ies the most modern values that inspire the new generat ions of  consumers.

By encouraging ‘personal luxury ’ ,  i t  al lows to Be Wel l  and Be Oneself.» 

                                                                 Nino Cerrut i
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INTRODUCT IONINTRODUCT ION

From Biel la,  I taly to Paris,  world capital  of  fashion and l iberty, 
the CERRUTI 1881 style spreads from fabrics,  ready-to-wear,  made-to-measure,

to jewelry,  watches, leathergoods, shoes and bags, perfumes, …
all  such terr i tor ies that al low men and women to adopt a casual chic l i festyle

and magnify their  int imate elegance. 
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BRAND H ISTORY,  S INCE  1881 . . .BRAND H ISTORY,  S INCE  1881 . . .

*  To  unde rs tand  the  pe rsona l i t y  o f  t he  man  beh ind  the  b rand ,  go  wa tch  «  N INO  CERRUT I  IN  6  CHAPTERS  »  a  17-minu te  documenta r y  on  you tube*  To  unde rs tand  the  pe rsona l i t y  o f  t he  man  beh ind  the  b rand ,  go  wa tch  «  N INO  CERRUT I  IN  6  CHAPTERS  »  a  17-minu te  documenta r y  on  you tube

https://youtu.be/ky_LNdHe1HA

Birth of a world-renowned expertise.
A family of mountaineers who understand the strength of mother nature exploits the exceptionally mild waters of the valleys around Biella, and 
creates the mills Cerruti, Lanificio Cerruti.It is here that flannels, tweeds and stamens are spun and woven to be distributed worldwide.

Birth of a free spirit, Birth of a free spirit, Nino CerrutiNino Cerruti. . *

Nino Cerruti, appointed heir following the death of his father, injects creativity and innovation into the family business, the starting point of a
revolutionary vision of masculine elegance.

Nino Cerruti, at the dawn of a journalist career, leaves Italy for Paris, the world capital of liberty, where he creates his house and will shake our 
traditional relationship to clothing, inventing the undisputed casual chic, halfway between classic ready to wear and sportswear.
Fifty five years later, this revolutionary vision of the social codes and their expression remains still as modern in the world of menswear.
At Cerruti, we do not dress men, we reveal them.At Cerruti, we do not dress men, we reveal them.

Cerrutism, this new vision of the masculine style is born, and rapidly expands from men to women, from clothes to fragrances, from Paris to
Hollywood, from ready-to-wear to sports…       

Creation of the iconic fragrance 1881 Pour Homme

In addition to ready-to-wear, Cerruti 1881 products range from perfumes to watches, jewelry, eyewear, underwear, writing instruments, ties and 
scarves,leather goods and shoes.

The Cerruti 1881 accessories gear to men and women who are sensitive to the natural elegance that defines the House, and are sensible to design
and refined details.

1881

1930

1951

1967

From the ’70s

1990

Today

https://youtu.be/ky_LNdHe1HA
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1-  CERRUT I  1881 ,  55  YEARS  OF  MODERNITY1-  CERRUT I  1881 ,  55  YEARS  OF  MODERNITY

2-  THE  CONTEMPORANE ITY  OF  CERRUT ISM

3-  COMMUNICAT ION  &  EVENTS
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CERRUT I  1881 ,  55  YEARS  OF  MODERNITYCERRUT I  1881 ,  55  YEARS  OF  MODERNITY

CERRUTI 1881, A CLOTHING PHILOSOPHER TO REFLECT THE MOVEMENTS OF OUR WORLDCERRUTI 1881, A CLOTHING PHILOSOPHER TO REFLECT THE MOVEMENTS OF OUR WORLD

«Fashion is above al l  a way of  describing the world in which we l ive.  A si lent language.
Some people write the world with words, I  wri te i t  with clothes. »

A phi losopher and a journal ist ,  a mountain dwel ler always eager to experience thr i l l ing moments,  Nino Cerrut i  was an accomplished
sportman: alpine ski ing,  water ski ing,  motor racing,  … al l  those mult iple expressions of  the freedom that underlay al l  his creat ions.

With his intel l igence of  the fabrics –combining technique and innovation together with ancestral  know-how, associated to boundless
creat ivi ty,  Nino Cerrut i ,  the only I tal ian styl ist  with an industr ial ist  background, breaks free from the dress codes, revolut ionizes the 
world of  couture,  to become the Master of  soft  tai lor ing and inventing the "gentle mascul ini ty".

- He is the f i rst  to create the deconstructed jacket for men.

- He is the f i rst  to show men and women, in the same clothes on the catwalks,  in 1967.  Women wearing pants,  a scandal back then.

- He is the f i rst  to associate sports to luxury,  creat ing a sports l ine CERRUTI 1881 SPORT r ight in 1980.
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CERRUT I  1881 ,  55  YEARS  OF  MODERNITYCERRUT I  1881 ,  55  YEARS  OF  MODERNITY
-  FLU ID ITY-  FLU ID ITY

THE DECONSTRUCTED JACKET

A l ight and f luid jacket,  which does away
with the tradit ional  tai lor ing inter l ining,
keeping the minimum of fabric on the shoulders.
This makes the jacket supple and l ight l ike a shirt , 
to the point of  not knowing whether you have i t  on 
or not!



9

CERRUT I  1881 ,  55  YEARS  OF  MODERNITYCERRUT I  1881 ,  55  YEARS  OF  MODERNITY
-  FLU ID ITY-  FLU ID ITY

FW13 FW15
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Right from the f i rst  show in 1967,
women parade along men, 
dressed with the same outf i ts;
a manifesto of  that same phi losophy that
underl ies al l  Cerrut i ’s creat ions :
the r ight to comfort  and freedom of movement. 

CERRUT I  1881 ,  55  YEARS  OF  MODERNITYCERRUT I  1881 ,  55  YEARS  OF  MODERNITY
-  GENDERLESS-  GENDERLESS
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CERRUT I  1881 ,  55  YEARS  OF  MODERNITYCERRUT I  1881 ,  55  YEARS  OF  MODERNITY
-  GENDERLESS-  GENDERLESS

A specific women’s line will be developed starting 1980 based on sober lines, a certain elegance that favors
above all comfort and well-being, to accompany active days as much as days of relaxation.
It is a question of denying the myth of the “decorative woman” without denying her femininity. 
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FW19

CERRUT I  1881 ,  55  YEARS  OF  MODERNITYCERRUT I  1881 ,  55  YEARS  OF  MODERNITY
-  GENDERLESS-  GENDERLESS
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CERRUT I  1881 ,  55  YEARS  OF  MODERNITYCERRUT I  1881 ,  55  YEARS  OF  MODERNITY
-  FROM CLOTHES  TO  PERFUME-  FROM CLOTHES  TO  PERFUME

«We are working on what is the closest to humans, 
what touches their  skin ». 

- Nino Cerrut i

1881 Pour Homme is the ol factory transcript ion 
of  Nino Cerrut i ’s forward thinking creat ion of  the
“casual chic” concept.  The fragrance remains among 
the top 5 sel lers for men 30 years after i ts creat ion.
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CERRUT I  1881 ,  55  YEARS  OF  MODERNITYCERRUT I  1881 ,  55  YEARS  OF  MODERNITY
-  FROM CLOTHES  TO  PERFUME-  FROM CLOTHES  TO  PERFUME

Just l ike Nino dresses women 
with men’s pieces,

1881 Pour Homme fragrance
includes ingredients tradit ional ly reserved 

to the women perfumery industry.
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CERRUT I  1881 ,  55  YEARS  OF  MODERNITYCERRUT I  1881 ,  55  YEARS  OF  MODERNITY
-  SPORT ’S  CLOTH ING -  SPORT ’S  CLOTH ING 

Luxury and Sport  are made for each other. 
Luxury is not ostent ious consumerism, but rather personal wel l-being,  a dai ly art  of  l iv ing,
Sport  is not competi t ion but rather pleasure,  relaxat ion and t ime for oneself. 

J immy  Conno rs Mats  W i l ande r
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CERRUT I  1881 ,  55  YEARS  OF  MODERNITYCERRUT I  1881 ,  55  YEARS  OF  MODERNITY
-  SPORT ’S  CLOTH ING -  SPORT ’S  CLOTH ING 

«Clothes are our second skin and must be in 
harmony with the body, whi le being beauti ful 
and of high qual i ty:  I  have never bel ieved in 
art ist ic ugl iness.» 

-  N i n o  C e r r u t i

I ngemar  S tenmark
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CERRUT I  1881 ,  55  YEARS  OF  MODERNITYCERRUT I  1881 ,  55  YEARS  OF  MODERNITY
-  SPORT ’S  CLOTH ING -  SPORT ’S  CLOTH ING 

SS19
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CERRUT I  1881 ,  55  YEARS  OF  MODERNITYCERRUT I  1881 ,  55  YEARS  OF  MODERNITY
-  C INEMA CLOTH ING-  C INEMA CLOTH ING

«The outf i ts that are designed for the actors are a journal ist ic reading of  the
contemporary society,  that adds on authentici ty to the scr ipt .» 

                                                                                             -  N i n o  C e r r u t i
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CERRUT I  1881 ,  55  YEARS  OF  MODERNITYCERRUT I  1881 ,  55  YEARS  OF  MODERNITY
-  C INEMA CLOTH ING-  C INEMA CLOTH ING

J e a n - P a u l  B e l m o n d o  i n  a  s t r i p e d  t h r e e - p i e c e  s u i t  i n  B o r s a l i n o  ( 1 9 7 0 ) ,   J a c k  N i c h o l s o n  i n  T h e  W i t c h e s  o f  E a s t w i c k
( 1 9 8 7 ) ,  R i c h a r d  G e r e  i n  P r e t t y  W o m a n  ( 1 9 9 0 ) ,  S h a r o n  S t o n e  a n d  M i c k a e l  D o u g l a s  i n  B a s i c  I n s t i n c t  ( 1 9 9 2 ) . . .

B y  c o n s t r u c t i n g  c i n e m a t i c  i d e n t i t i e s  i n  m o v i e s  r e p r e s e n t a t i v e  o f  t h e i r  t i m e s ,  t h e  C e r r u t i  c o l l e c t i o n s  h a v e  m a r k e d  t h e 
m i n d s  a s  m u c h  a s  t h e  f i l m  i n d u s t r y .

T h e  o u t f i t s  a r e  s u b m i t t e d  t o  b o t h  t h e  a c t o r  h i m s e l f  a n d  t o  t h e  p r o d u c t i o n .  O b v i o u s l y ,  a c t o r s  w a n t  t o  f e e l  c o m f o r t a b l e 
i n  t h e i r  r o l e .
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CERRUT I  1881 ,  55  YEARS  OF  MODERNITYCERRUT I  1881 ,  55  YEARS  OF  MODERNITY
-  CERRUT I  1881  vs  COMPET ITORS-  CERRUT I  1881  vs  COMPET ITORS

Breaking
Conventions

FashionStatus

Conventional

Giorgio Armani      

Moncler

Burberry

CERRUTI 1881CERRUTI 1881 LV

Gucci

Balenciaga      

Saint Laurent

Zegna
Hermès      

Brioni

Ralph Lauren      

Cuccinelli

Fluid lines, unstructured cuts, comfortable 
materials, refined clothes. 

CERRUTI 1881 is an informal style both 
sophisticated and relaxed. A slightly
nonchalant elegance that leaves room for 
creation. 

More than a dressing style, it is a lifestyle.More than a dressing style, it is a lifestyle.
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CERRUT I  1881 ,  55  YEARS  OF  MODERNITYCERRUT I  1881 ,  55  YEARS  OF  MODERNITY
-  KEYWORDS-  KEYWORDS
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1-  CERRUT I  1881 ,  55  YEARS  OF  MODERNITY

2-  THE CONTEMPORANEITY OF CERRUTISM2-  THE CONTEMPORANEITY OF CERRUTISM

3-  COMMUNICAT ION  &  EVENTS
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THE  CONTEMPORANE ITY  OF  THE  CONTEMPORANE ITY  OF  CERRUT ISMCERRUT ISM

Perhaps more than anything else,  Cerrut ism represents qual i ty and knowhow – 

the creat ion of  products that are f i rst  and foremost about the materials used to produce them. 

Today the phi losophy extends to al l  terr i tor ies that subl imate the personal i ty of  the wearer, 

f rom shoes, watches and t ies,  through loungewear,  jewel lery,  bags, …

through strategic partnerships with Maisons expert  in their  domain.



The brand creat ive teams are histor ical ly nest led in 
the heart  of  the Parisian golden tr iangle of  Luxury, 

between Place Vendôme, Egl ise de la Madeleine and 
Faubourg Saint-Honoré.

I t  is here where the DNA of the brand is evolving,
where ready-to-wear col lect ions are designed, and the 
development of  the l icensed products l ines is managed 

and closely control led.
In the course of  i ts 55 years of  creat ivi ty,  Cerrut i  1881 
has gained a worldwide visibi l i ty.  Today, the brand is 
avai lable in close to 8,000 POS with a main focus in 

France, the Middle East and Greater China.

24

THE  FOUNDAT IONS  OF  CERRUT ISM THE  FOUNDAT IONS  OF  CERRUT ISM 
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WWD 12  OCTOBER  2020

WWD WE IBO

WWD WECHAT

CERRUT ISMCERRUT ISM
-  PRESS  AND MEDIA  COVERAGE-  PRESS  AND MEDIA  COVERAGE



CERRUT ISMCERRUT ISM
-  SS23  MOODBOARD FOR  ACCESSORIES  COLLECT ION-  SS23  MOODBOARD FOR  ACCESSORIES  COLLECT ION

26
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#CERRUT I1881#CERRUT I1881
#TheAccomp l i ceO fYou rS t y l e#TheAccomp l i ceO fYou rS t y l e

#Re laxedE legance#Re laxedE legance
#UrbanCh ic#UrbanCh ic
#Spor tS t y l e#Spor tS t y l e

#Comfo r tCh i c#Comfo r tCh i c

CERRUT ISMCERRUT ISM
-  THE  MEN’S  UN IVERSE-  THE  MEN’S  UN IVERSE
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CERRUT ISMCERRUT ISM
-  THE  WOMEN’S  UN IVERSE-  THE  WOMEN’S  UN IVERSE

#CERRUT I1881#CERRUT I1881
#TheAccomp l i ceO fYou rS t y l e#TheAccomp l i ceO fYou rS t y l e

#Re laxedE legance#Re laxedE legance
#UrbanCh ic#UrbanCh ic
#Spor tS t y l e#Spor tS t y l e

#Comfo r tCh i c#Comfo r tCh i c
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CERRUT ISMCERRUT ISM
-  KOREAN WOMEN’S  SPEC IAL  COLLECT ION-  KOREAN WOMEN’S  SPEC IAL  COLLECT ION

Launch of a new partnership with Korean leader of  new retai l  CJ O shopping (tv homeshopping; shoppertainment; 
videocommerce, . . . )  to introduce women’s suits to a demanding Korean publ ic.

WATCH https://www.facebook.com/67931507863/videos/806019753488133

https://www.facebook.com/67931507863/videos/806019753488133
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1-  CERRUT I  1881 ,  50+ YEARS  OF  MODERNITY

2-  THE  CONTEMPORANE ITY  OF  CERRUT ISM

3-  COMMUNICAT ION  &  EVENTS3-  COMMUNICAT ION  &  EVENTS
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Each season, combining creat ive concepts,  innovative approaches, upcoming visual talents,  the 

Paris based global  market ing and communicat ion department conceives such

communicat ion tools:  advert is ing campaigns, videos, col laterals,  … to magnify the

modernity of  the brand throughout the various categories of  CERRUTI 1881 products. 

In the l ight of  the experience of  social  distancing and stay at home orders,  styl ists,  event

creators,  and the world of  communicat ion, now consider the digi tal  dimension def ini tely as a pivot 

in their  arsenal of  creat ion, result ing in a kind of  “augmented real i ty ”. 

FASHION SHOW @ PARIS PALAIS DE TOKYO l ivestreamed in the Greater China region
WATCH  https://www.youtube.com/watch?v=xMD3lOp0t4Q&t=7s

COMMUNICAT ION  &  EVENTSCOMMUNICAT ION  &  EVENTS

https://www.youtube.com/watch?v=xMD3lOp0t4Q&t=7s%20
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INSTALLATION AT THE ITALIAN EMBASSY IN PARISINSTALLATION AT THE ITALIAN EMBASSY IN PARIS
«IL SIGNOR NINO’S LEGACY»«IL SIGNOR NINO’S LEGACY»

#NinoCerrut i  #naturalelegance #trueluxury #Cerrut i fabrics #legacy #festadel larepubbl icaital iana

EVENTSEVENTS
-  IMAGE-  IMAGE

WATCH  https://youtu.be/xf74ryn-vjY 

https://youtu.be/xf74ryn-vjY
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CERRUTI 1881 & PARSONS PARIS PROGRAMME CERRUTI 1881 & PARSONS PARIS PROGRAMME 
COACHING A GROUP OF PARSONS PARIS STUDENTS, COACHING A GROUP OF PARSONS PARIS STUDENTS, 

TO CREATE A CAPSULE COLLECTION AND IMAGINE ITS MARKETING PLAN TO CREATE A CAPSULE COLLECTION AND IMAGINE ITS MARKETING PLAN 
#creativi ty #innovation #fabric 

DONATION FOR A CHARITY DINNER DONATION FOR A CHARITY DINNER 
for the benefi t  of  the Chi ldren of  Rwanda associat ion 

AEM, chaired by Babeth Dj ian, founder of  NUMERO
#fashion #celebri t ies #charity #rwanda 

LAUNCH OF THE PERFUMELAUNCH OF THE PERFUME
1881 RIVIERA1881 RIVIERA

#perfume

EVENTSEVENTS
-  IMAGE-  IMAGE
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SUITWALK IN COOPERATION WITH GQSUITWALK IN COOPERATION WITH GQ
Chinese model Vivian Dawson wearing Cerrut i  & Bri t ish model David Gandy
#Taipei  #fashion #elegance #tai lor ing #styl ish #freedom

CELEBRATION OF THE 50TH ANNIVERSARYCELEBRATION OF THE 50TH ANNIVERSARY
OF THE CREATION OF THE HOUSE BY NINIO CERRUTIOF THE CREATION OF THE HOUSE BY NINIO CERRUTI

Pop-up store at Shanghai Plazza 66
#Shanghai #anniversary #50 

CERRUTI 1881 POP-UP STORECERRUTI 1881 POP-UP STORE
Paris- Bd Haussmann

#Paris #fashion #store

LAUNCH OF THE CERRUTI 1881 FEMALE COLLECTIONLAUNCH OF THE CERRUTI 1881 FEMALE COLLECTION
Cerrut i  1881 exhibit ion at 101 mall15

#Taipei  #101

EVENTSEVENTS
-  TRAFF IC-  TRAFF IC
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CANNES, France TAX FREE WORLD EXHIBITIONCANNES, France TAX FREE WORLD EXHIBITION
Leading Tax Free fair

 #Cannes #fashion #accessories

MILAN, I taly MICAM WORLD EXHIBITIONMILAN, I taly MICAM WORLD EXHIBITION
Leading Leathergood fair

#Milan #shoes #bags #leather accessories

EVENTSEVENTS
-  B2B-  B2B
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ADVERT IS ING  CAMPAIGNSADVERT IS ING  CAMPAIGNS

[FW22]
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ADVERT IS ING  CAMPAIGNSADVERT IS ING  CAMPAIGNS

[SS22]
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ADVERT IS ING  CAMPAIGNSADVERT IS ING  CAMPAIGNS

[FW21][FW20]

[SS21]

[FW21]



ADVERT IS ING  CAMPAIGNADVERT IS ING  CAMPAIGN
-  V IDEO  -  SS20-  V IDEO  -  SS20
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WATCH  https://youtu.be/OqVWj-OPT7o

https://youtu.be/OqVWj-OPT7o
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COLLATERALSCOLLATERALS
-  BU ILD ING  THE  COMMUNITY  &  STRENGTHENING  THE  BRAND IMAGE-  BU ILD ING  THE  COMMUNITY  &  STRENGTHENING  THE  BRAND IMAGE

WECHAT WEIBO

FACEBOOK

INSTAGRAM
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COLLATERALSCOLLATERALS
-  BU ILD ING  &  ENTERTA IN ING  THE  COMMUNITY-  BU ILD ING  &  ENTERTA IN ING  THE  COMMUNITY

CELEBRATING THE BIRTHDAY OF THE FOUNDER

VISUALISING ONE OF THE KEY VALUES OF THE HOUSE NINO CERRUTI’S TAKE ON THE FASHION’S MISSION DURING THE PANDEMIC IN 2020



COLLATERALSCOLLATERALS
-  ENTERTA IN ING  THE  FOLLOWERS  DURING  THE  PANDEMIC-  ENTERTA IN ING  THE  FOLLOWERS  DURING  THE  PANDEMIC
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WECHAT IGTV - SERIES OF TUTORIALS TO FOLLOW FROM HOME TO LEARN THE 2020 CERRUTI DANCE

WATCH  https://www.instagram.com/p/B-Z4wW_jdGR/

https://www.instagram.com/p/B-Z4wW_jdGR/


COLLATERALSCOLLATERALS
-  DRIVING FURTHER TRAFFIC TO THE STORES & TO E-COM-  DRIVING FURTHER TRAFFIC TO THE STORES & TO E-COM

43

INSTAGRAM STORIES FOR FATHER’S DAY

INSTAGRAM POSTS - « ACCESSORIZE OUR SS20 CALIFORNIA SUNSET COLLECTION » 



ED ITOR IAL  COOPERAT ION ED ITOR IAL  COOPERAT ION 

44

FROM A PRESS OPEN DAY @ KARLA OTTO PARIS TO A PRESTIGIOUS GLOBAL MEDIA COVERAGE



CERRUT I  1881CERRUT I  1881
 24  RUE  ROYALE  -  75008  PAR IS  -  FRANCE  -  +33 (0 )1  5330  1881

www.ce r ru t i . com 

Claire Landrau – Cerrut i  VP Market ing & Communicat ion
ClaireLandrau@cerrut i .com

- IMAGES & ILLUSTRATIONS FOR INTERNAL USE ONLY -
FOR OTHER USES, COPYRIGHT CONDITIONS APPLY
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