
selection of 
N.O.S glasses

MilanMyoptyc
MYOPTYC is an archive of “New Old Stock” glasses reimagined in a modern context: the 
quality of the past expressed through a contemporary language. An eclectic selection 
that transcends the barriers of time, bringing life and value to a truly unique collection.
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01.

01/03
Thousands of unique and original pieces sourced 
from historic unsold inventory and warehouse 
stocks, purchased in Europe between the 1970s 
and the 2000s by a visionary entrepreneur and 
optician from Milan. For years, this treasure lay 
hidden in a forgotten place amidst the hills of 
Piacenza, awaiting its moment and someone to 
care for it, attributing it the right value. Sara 
inherited this fortune and after meeting Laura, 
embarked on a curious quest, driven by the 
enthusiasm to give a second life to an accessory 
that, more than others, defies the barriers of 
fashion’s temporal cycles.
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Originality, research, selection, and manual 
restoration have allowed MYOPTYC to establish 
itself as a brand between 2020 and 2021. 
Markets and fairs in Northern Italy, sales 
events in Milan, word of mouth, and an Instagram 
profile were the initial channels for spreading 
the project. Today, MYOPTYC is increasingly 
consolidating its identity, understanding what 
it wants to be by addressing a curious and 
attentive audience capable of appreciating it (its 
unique offer). Since 2023, the direction Laura and 
Sara have chosen to pursue is B2B sales: hence 
the need to seek out and get to know realities, 
individuals, concept stores, and marketplaces 
driven by an ethical spirit
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good taste, passion for research and quality, 
able to convey to their customers the 
values and love for their proposal. MYOPTYC’s 
warehouse is located in a shared space in Milan, 
at Viale Gian Galeazzo 31. Here, sunglasses are 
sorted, studied, and restored with ultrasound 
before being selected and catalogued according 
to their destination. The goal is to expand, to 
share this vast eyewear collection with worlds 
that care about the promotion of conscious 
and sustainable purchasing, without sacrificing 
aesthetics and quality.
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02.

We aim to convey a core value integral to our project and related to 
the absence of a production chain. Embracing prioritising vintage, second 
hand, purchasing items made from recycled materials, and supporting 
upcycling initiatives have now become not only noble but also ethical 
choices for consumers. To minimise the environmental impact of our daily 
actions, it is crucial to promote a sense of responsibility that should 
underpin every decision, even in the fashion industry.

For the first years, our sunglasses case was made from a simple 
synthetic material pouch, ordered as needed from a company specialised 
in eyewear packaging production. With the affirmation of our identity 
and values, there arose the need to offer a completely plastic-free, 
beautiful, and functional case. A clean yet raw aesthetic, strongly 
influenced by the1990s and inspired by Margiela’s tailoring, designed 
the MYOPTYC case, produced and industrialised thanks to Quid project, 
a social cooperative that provides employment opportunities to 
incarcerated women.

The material we chose to cover the case is denim, signed by Candiani, an 
important Italian brand always attentive to the resources used for its 
fabric production.
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02.

With the affirmation of our identity and values, there arose the need 
to offer a completely plastic-free, beautiful, and functional case. A 
clean yet raw aesthetic, strongly influenced by the 1990s and inspired 
by Margiela’s tailoring, designed the MYOPTYC case, produced and 
industrialised thanks to Quid project: a social cooperative in Verona, 
a pioneer in sustainable fashion projects that provides employment 
opportunities to individuals with previous experiences of marginalization, 
83% of whom are women.
 
The material we chose to cover the case is denim, signed by Candiani: an 
important Italian brand always attentive to the resources used for the 
production of its fabrics.
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03.

01 THE CLOISTER – MILANO
Via Valpetrosa, 5, 
20123 Milano MI

00 My Closet - Milano
V.le Gian Galeazzo, 31, 
20136 Milano MI

02 Secret Hairstyling – MILANO
Palazzo Lombardia, Via L.Galvani, 23, 
20124 Milano MI

03 megarchivio – firenze
Via Romana, 97r,
50125 Firenze FI

04 TUG STORE- genova
Vico della Casana, 32R,
16123 Genova GE
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04.

Servizi

negozi

We have collaborated and are open to collaborating with designers 
and stylists, offering access to our archive upon indication of the 
desired product. Once quantities and timing are established, we rent out 
the sunglasses in exchange for a fee. Direct sales are also available 
if preferred.

The most common mode of collaboration takes place in the form of 
consignment sale, allowing store owners to test the product without 
the obligation to purchase. We suggest a minimum retail price, based on 
our experience and market research, agreeing on a profit percentage: 
30% to the seller.

In the case of direct purchase, the cost is 
50% of the suggested minimum retail value and 
can decrease for significant quantities: more 
than 50 items.

Our winning card is flexibility: we like the 
idea of creating forging relationships, 
collaborating in the true sense of the 
term, finding favourable common ground for 
both parties. For this reason we are open to 
exchange merchandise after a trial period 
(3-6 months), enabling stores to swap less 
appreciated sunglasses for models more in 
line with the demands of their clientele.
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05.

2021-22

2023

From 22

from 21

2023

MOSCOVA DISTRICT MARKET

MOAB

EAST MARKET

VALEGGIO VESTE IL VINTAGE

FINDERS KEEPER MARKET

Milano

Milano

Milano

VALEGGIO SUL MINCIO (VR)

COPENHAGEN

LIST OF EVENTS

data

data

data

data

data

nome

nome

nome

nome

nome

Luogo

Luogo

Luogo

Luogo

Luogo
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06.

Brillè
Byblos
Calvin Klein
Casanova 
Controverse
Christian Dior
Christopher D.
Chanel 
Danny
Dolce & Gabbana

Dolomit
Egizia
Extè
Fendi
Gianfranco Ferrè
Gianni Versace
Giorgio Armani 
Givenchy 
Gucci
Jean Paul Gaultier

Lagerfeld
Les Copaines
Morwen
Moschino
Nouevelle Vague
Paloma Picasso
Persol 
Persol RATTI
Regina Schrecker
Romeo Gigli

Robert Rudger
Roy Tower
Serge Kirchhofer
salvatore ferragamo
Sting
Thierry Mugler
Viennaline
Vuarnet
Yohji Yamamoto
and more...

04

01ABOUT

events

02Values03Stores
collaborations

Brand list05 06



selection of 
N.O.S glasses

MilanMyoptyc
MYOPTY è Un archivio di occhiali “New Old Stock” raccontato in chiave moderna: la qualità 
del passato espressa attraverso un linguaggio contemporaneo. Una selezione eterogenea 
che scavalca le barriere del tempo restituendo vita e valore ad una collezione unica.
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MYCLOSETMILANO SRL
P IVA 08598410960
Cod Univ M5UXCR1

Archivio in 
V.le Gian Galeazzo, 
31, 20136 Milano MI

Laura:	+39 333 5076318
Sara:	 +39  339 2270337
Mail	 myoptyc@gmail.com
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