
WELCOME TO THE NEW ERA OF



The Rev�val of ISAORA: Embrac�ng the Urban Adventure
Establ�shed �n 2009 �n the heart of New York C�ty, ISAORA qu�ckly

became a p�oneer at the �ntersect�on of prem�um performance
and progress�ve style. Yet, as l�fe's journey tw�sts unexpectedly,

ISAORA was �mpermanently far from the v�ew.

As we embark on th�s exc�t�ng new chapter, our m�ss�on rema�ns
unwaver�ng: to redef�ne the boundar�es between funct�on and

style �n modern apparel.  Our v�s�on �s clear, our values are
strong, and our comm�tment to excellence �s unwaver�ng.

Welcome to the new era of ISAORA.

Now, ISAORA �s renewed, transformed, and evolved wh�le
preserv�ng the brand’s DNA. 

ISAORA acknowledges the un�queness and embrace the flaws
rather than the perfect�on �mposed by convent�ons, embrac�ng

the best vers�on w�th love.
W�th a conf�dent and �nnovat�ve att�tude, ISAORA cont�nuously
enhances �ts v�s�on, creat�ng a hol�st�c perspect�ve by l�sten�ng

to �ts �nst�ncts and deepen�ng �ts �ns�ghts. Its �nsp�r�ng and
empathet�c approach, wh�le spread�ng a sense of un�ty l�ke a

beacon, enables �t to ma�nta�n �ts author�ty, enhanc�ng �ts
strateg�c approach and commun�cat�on methods.



V�s�onary Performance Apparel
We env�s�on a world where performance apparel transcends trad�t�onal boundar�es,
where every p�ece �s met�culously eng�neered to excel �n any env�ronment.

VISION, VALUES, VELOCITY

P�oneer�ng Innovat�on
Our v�s�on �s to push the boundar�es of apparel des�gn by �ntegrat�ng cutt�ng-edge
eng�neer�ng and the most advanced mater�als ava�lable on the market, result�ng �n
products that set new standards for performance and funct�onal�ty.

Empower�ng the Ind�v�dual
At ISAORA, our v�s�on extends beyond mere cloth�ng; we a�m to empower �nd�v�duals
to break free from soc�etal norms and forge the�r own paths. Our apparel �s des�gned
for the modern man who dares to challenge convent�ons, mak�ng h�s own rules as he
explores the world.



Cult�vat�ng a Commun�ty of Adventurers
Our v�s�on �s to cult�vate a commun�ty of l�ke-m�nded �nd�v�duals who share a pass�on
for explorat�on, technology, art, and adventure. ISAORA �sn't just a brand; �t's a l�festyle
embraced by those who seek exc�tement, challenge, and self-express�on.

VISION, VALUES, VELOCITY

Global Impact, Personal Connect�on
We env�s�on a brand that makes a global �mpact wh�le ma�nta�n�ng a personal
connect�on w�th each wearer. Our apparel �s des�gned to resonate w�th �nd�v�duals
on a personal level, reflect�ng the�r values, asp�rat�ons, and l�festyles.

Uncomprom�s�ng Excellence
Our v�s�on �s to ma�nta�n the h�ghest standards across all aspects, ensur�ng our
apparel empowers �nd�v�duals to tr�umph �n any endeavor.



TECHNOPHILE LOVERPASSIONATECREATIVEPURPOSEFULHONESTARTIST
LEADERTRAVELLERFREEINDIVIDUALEXCITEDBRAVEUNITY-MINDED

FREE SPIRITED AUTHENTIC INVENTORHUMBLEDIVINECARNALAFFECTIONAL
FREE-THINKERKINDURBANADVENTUROUS INNOVATIVE AESTHICAL

TECH ART & DESIGN MUSICIAN & ACTOR SPORTS
Bobby Murphy

Mark Zuckerberg
Joshua Kushner

Elon Musk 

Ref�k Anadol
Anton�o Ar�cò
Ma Yansong

Br�an Donnelly

Jakub Józef Orl�ńsk�
T�mothée Chalamet

Pharrell W�ll�ams
Branford Marsal�s

Alexander Zverev
Tom Brady

Esapekka Lapp�
W�lfredo León



FUTURE

COMPETITOR SET



PRODUCT PRICING & SALES
STRATEGY

SUSTAINABLE GROWTH

RETAIL MARKETING & COMMUNICATION

commun�ty, tastemakers



TIMELINE



PRODUCT ASSORTMENT
NEXT STEPS 2025

1

2

3

4

collect�ons and categor�es structure



WE ATTENDED WE WILL ATTEND
P�tt� Immag�ne Uomo - JUNE
TRANOÏ: Men - JUNE
SEEK Berl�n - JULY
REVOLVER CIFF - AUG
Project Las Vegas / MAGIC - AUG
Collect�on Prem�ère Moscow - AUG
JUMBLE Tokyo - AUG
Athens Fash�on Trade Show - SEP

P�tt� Immag�ne Uomo - JAN 
SEEK Berl�n - JAN 

TRANOÏ: Men - JAN 
Athens Fash�on Trade Show - JAN 

Project Las Vegas / MAGIC - FEB 
Collect�on Prem�ère Moscow - FEB 

JUMBLE Tokyo - MAR 
 
     

FAIRS IN 2024



MEDIA MEMOIRS AND TOMORROW'S HEADLINES
Esqu�re

GQ
Vogue

Elle
Hypebeast.com

H�ghsnob�ety.com
Who What Wear

Based Istanbul No.43
SOBER No.2

Magnet Quarterly
GQ Hype
L’off�c�el

JDEED Magaz�ne
The Art Newspaper

 
     
 
 
 

 
   

Bus�ness of Fash�on
Harper’s Bazaar
InStyle
Wallpaper
Jant� Magaz�ne
PORTER
V�sual Pleasure Magaz�ne
Mar�e Cla�re
�-D
New York T�mes Fash�on
W Magaz�ne
Coveteur
Numéro
MODEM



Thank you.


