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3D SHOE PROJECT (Italy) 

A startup that creates virtual footwear prototypes for the fashion and luxury brand sector. By 

using rendering, 3D printing, and augmented reality, the company has patented a new 

method of rapid prototyping, allowing for project evaluation before physical realization, 

reducing environmental impact, and speeding up the creation process. 

 

AMAZON WEB SERVICES (AWS) (Italy) 

Since 2006, Amazon Web Services has been the world’s most comprehensive and broadly 

adopted cloud. AWS has been continually expanding its services to support virtually any 

workload, and it now has more than 240 fully featured services for compute, storage, 

databases, networking, analytics, machine learning and artificial intelligence (AI), Internet of 

Things (IoT), mobile, security, hybrid, media, and application development, deployment, and 

management from 105 Availability Zones within 33 geographic regions. Millions of 

customers—including the fastest-growing startups, largest enterprises, and leading 

government agencies—trust AWS to power their infrastructure, become more agile, and 

lower costs. 

 

CERTILOGO (Italy) 

An artificial intelligence-based authentication platform that transforms analog products into 

secure digital assets. This enables brands to establish enduring and sustainable connections 

with customers while collecting valuable data for traceability, marketing, and sustainability 

strategies. 

 

COMPETITOOR (Italy) 

 A leading global market monitoring platform that uses Artificial Intelligence to provide 

insights on positioning and business opportunities to companies. It offers customizable 

solutions, with data accuracy of 98.5% and measurable benefits, such as a 70% reduction in 

time spent on benchmarking activities for brands and a 20% increase in earnings for 

retailers. 

 

DATALIFE (Italy) 

Datalife provides consulting and development services in "Business Intelligence," "Big Data," 

and "Predictive Analysis." It helps companies understand and explore their data to support 

business decisions, using the best available technologies and leveraging the diverse skills of 

its specialists. 

 

DELOITTE (Italy) 

The Deloitte network, a leader in professional services for businesses present in more than 

150 countries offering Audit & Assurance, Consulting, Financial Advisory, Risk Advisory, Tax 

and Legal services in various market sectors. It also brings to its customers transversal skills 

and high-quality services, providing them with the necessary knowledge to face the most 

complex business challenges.  

 

 

 



DIANA CORP. (Italy) 

Diana is an international hub that combines technology, aesthetics, and strategic know-how 

to support brands in their online growth. Specializing in transforming brand identities through 

design, digital content creation, and e-commerce experience building, the company offers 

tailor-made tools and strategies to create smooth and scalable user experiences across all 

channels and touchpoints. 

 

DIGITAL TECHNOLOGIES (Italy) 

A leader in automating and digitalizing business processes. Operating internationally, it 

designs and creates hyper-automation and global e-invoicing platforms based on the most 

advanced technologies available on the market. 

 

DURANTE (Italy) 

Since 1962, Durante has been alongside companies to facilitate collaboration and 

multimedia engagement. It offers an ecosystem of products and services for communication, 

video collaboration, home automation, and multimedia controls, telepresence, advanced 

visualization environments, and integrated systems such as video walls for control rooms, 

crisis rooms, high-tech executive offices, virtual caves, virtual banking counters, advanced 

remote expert systems, smart meeting rooms, congress halls, and other innovative, 

collaborative environments. 

 

e-SCM SOLUTIONS (France) 

Specializing in the fashion and luxury sector, e-SCM supports brands in the digital 

transformation of the Supply Chain to optimize production and ensure timely deliveries. By 

implementing a connected supply chain, e-SCM reduces risks, boosts collaborations with 

suppliers, and improves data management. It also increases operational traceability, aligns 

with European regulations with a digital product passport, and promotes sustainable and 

responsible fashion. 

 

FAIRLY MADE (France) 

With its SaaS platform, the green tech startup reduces the textile industry's environmental 

and social footprint, providing brands with a transparent overview of their collections' impact. 

 

FINDMINE (USA) 

Using AI, FindMine transforms inspirational content into "shoppable" content that aligns with 

a brand's creative vision, offering the best omnichannel experience. FindMe's technology 

increases conversion rates, repeat purchases, customer lifetime value, competitive 

differentiation, cross-selling, and gross margin. 

 

HYPHEN GROUP (Italy) 

An integrated ecosystem of skills, solutions, and services for building and managing the 

company's Digital Content Factory: from organizing production and post-production 

workflows to distributing content to omnichannel promotion and sales channels. 

 

THE ID FACTORY (Italy) 

A SaaS platform for fashion companies that digitizes operations like quality control, 

compliance, extended sourcing, and traceability, with a Digital Product Passport enabled by 



large-scale physical and digital traceability. Collecting data on the supply chain and sharing it 

with all actors, including consumers, allows for a better understanding of the used product. 

 

MADE IN EVOLVE (Italy) 

Since 2008, the agency has been dedicated to creating highly performing e-commerce, 

developing and integrating automation and artificial intelligence applications that allow online 

shops to learn autonomously and self-feed. Using different tools, the agency combines 

creativity and advanced technologies to ensure high complexity and quality in digital 

productions. 

 

MAINETTI RECA (Italy) 

The Mainetti Group is a global leader in producing hangers, packaging, branding solutions, 

and RFID, operating in 62 countries. With vast experience in logistics and merchandise flow 

management, it offers Store Management solutions for real-time visibility of all products in-

store and total stock; RFID/NFC TAGs for precise identification and traceability of goods; 

and a service bureau for data and process management, allowing complete monitoring of 

products along the entire supply chain, ensuring regulatory compliance and product safety. 

 

META (USA) 

The company that owns Facebook, Instagram, and Whatsapp, among others,builds 

technologies that help people connect, find communities and grow businesses. When 

Facebook launched in 2004, it changed the way people connect. Apps like Messenger, 

Instagram, WhatsApp and Threads further empowered billions of people around the world to 

connect. Now, Meta is moving beyond 2D screens toward immersive experiences like 

augmented and virtual reality to help build the next evolution in social technology. 

 

MIRROR (Italy) 

An innovation-oriented creative agency with offices in Florence, Milan, and Paris that deals 

with brand strategy, artistic and creative direction, digital transformation and marketing, and 

virtual and mixed reality environments. Since 2011, Mirror has been driven by the goal of 

inspiring brands beyond digital innovation with impactful and results-oriented experiences. 

 

MURATA ID SOLUTIONS (Italy) 

For over 20 years, the company has provided IoT solutions for product traceability and 

unique identification in the fashion, luxury, and sportswear sectors. IoT and RFID traceability 

solutions enable companies to gain complete supply chain visibility, protect the brand, boost 

sales, and build transparent and trustworthy relationships with the end customer. The 

company is part of the Murata Manufacturing Group, a world leader in electronic 

components and IoT sensors. 

 

NUORDER BY LIGHTSPEED (UK) 

A leading two-sided technology platform optimizing wholesale for brands and retailers. 

NuORDER by Lightspeed updates inefficient buying processes with features including virtual 

showrooms, visual assortment and merchandising tools, and integrated payment solutions. 

Used by some of the largest retailers and brands worldwide including Nordstrom, Macy’s, 

Saks Fifth Avenue, Bloomingdale’s, The Bay, and David Jones, NuORDER by Lightspeed is 

the preferred wholesale technology platform for over 3,000 brands and 500,000 retailers. 

 



OT CONSULTING (Italy) 

OT Consulting is An ICT consulting company specializing in the digital transformation of 

business processes. With over 20 years of experience and 120 professionals, OT Consulting 

helps develop new business areas, optimize existing processes, and quickly respond to 

market changes. Thanks to RPA (robotic process automation), simple and repetitive tasks 

can be automated, allowing humans to focus on higher-value activities. 

 

PRISMA TECH (Italy) 

A company providing innovative solutions for product development and digitizing business 

processes. Thanks to partnerships with Autodesk, CLO Virtual Fashion, Stratasys, and HP, 

Prisma Tech delivers 3D software and hardware for design and product visualization. The 

company also offers specific training and consulting, visualization services for product 

presentations, and promotional and marketing activities. 

 

QUINDI PRODUCTION COPILOT (Italy) 

AI Production Copilot for the Fashion sector that integrates and enhances production data 

without requiring human input. From a phone, in real-time, Quindi notifies what happens in 

the plants, allows for in-depth requests, and responds with interpreted graphs and KPIs. The 

AI calculates live planning & scheduling scenarios to respond to possible critical events, 

such as the stoppage of machinery or the unexpected absence of a collaborator. 

 

RETRACED (Germany) 

The Retraced platform facilitates the digitization and tracing of supply chains, promoting 

efficient compliance data management and transparency. Uniting all industry actors on a 

single platform improves the collection, analysis, and sharing of information on working 

conditions, materials, certifications, and environmental impact, enabling businesses and 

consumers to make more informed and sustainable choices. 

 

SHOPIFY ITALIA (Italy) 

Leading IT infrastructure provider for commerce, Shopify offers trusted tools to start, market, 

manage and grow a business of any size, Shopify makes commerce better for everyone with 

a platform and services designed for speed, customization, reliability and security, while 

delivering a better shopping experience for consumers online, in-store and everywhere.  

 

SOPRA STERIA (Italy) 

A European leader in consulting, digital services, and software development that helps its 

clients achieve sustainable and tangible digital transformation. With end-to-end solutions, it 

combines market knowledge and innovative technologies with a collaborative approach to 

increase the competitiveness of companies. 

 

SPOTIFY (Italy) 

Spotify is the world's most popular audio streaming subscription service. With more than 602 

million users, including 236 million subscribers in more than 180 markets, Spotify's platform 

has revolutionized music listening forever since its launch in 2008. Today, more listeners 

than ever can discover, manage, and enjoy over 100 million tracks, 5 million podcast titles, 

and 350,000 audiobooks.  

 



SYRUP (USA) 

Syrup Tech supports brands and retailers in planning and allocating inventory with a 

predictive platform that leverages artificial intelligence and machine learning to prevent stock 

excesses, shortages, and overproduction, promoting greater sustainability and efficiency. 

Supported by investors such as Accel and Gradient Ventures, it aims to transform the retail 

sector. 

 

TAILOOR (Italy) 

Born within the Reda Group, this AI-powered platform uses 3D technology to enable unique 

and personalized phygital experiences that increase sales, engagement, and customer 

loyalty. It's a SaaS solution dedicated to B2B, B2C, and B2B2C markets, offering among its 

products an innovative 3D configurator, accompanied by the Customer Dashboard, and 

services such as virtual try-on and atelier, AI-powered speech clothing and assistant, total 

look, and DToC (Digital Twin of Customer). 

 

TESISQUARE ELISION (Italy) 

A provider of technological solutions for the Supply Chain to optimize performance in 

extended and complex business networks, ensuring operational excellence. ELISION, the 

IoT company of Tesisquare, supports Made in Italy companies, especially in fashion & 

luxury, retail, and manufacturing, to combat counterfeiting through serialization, traceability, 

and consumer engagement of products. 

 

TOOLSGROUP (The Netherlands) 

The company supports retailers, distributors, and manufacturers with AI-based supply chain 

and retail planning solutions to improve sales forecast accuracy, service levels, inventory 

and margin optimization, in order to satisfy customers and achieve financial and ESG KPIs. 

 

TRUSTRACE (Sweden) 

A leading company in the supply chain traceability sector in fashion, ISO 27001 certified. 

SaaS products allow brands and suppliers worldwide to standardize acquiring, digitizing, and 

sharing supply chain and material traceability data centrally and reliably to prove product 

claims and meet regulatory compliance. 

 

VODAFONE BUSINESS (Italy) 

Vodafone, the largest pan-European and African telecoms company, provides mobile and 

fixed services to over 300 million customers in 17 countries, partners with mobile networks in 

45 more, and has one of the world’s largest IoT platforms. The Group’s purpose is to 

connect for a better future by using technology to improve lives and businesses and help 

progress inclusive, sustainable societies. It also commits to reducing its environmental 

impact to reach net zero emissions by 2040. 

 

Smart Factory 

New in the 2024 edition is the area dedicated to the Smart Factory, or "intelligent" machinery 

and supporting technologies for producing leather goods and clothing based on the 

paradigms of Industry 4.0.  

 



ATOM SPA 

A long history of continuous innovation and strong internationalization has made Atom 

today's world leader in producing systems for cutting flexible and semi-rigid materials, with 

over 250,000 machines sold worldwide. 

 

BRUSTIA ALFAMECCANICA SRL 

Since 1958, a leading company in the mechanical footwear sector has specialized in the 

production of heel nailing and heel fixing machines, rough rounders, and toe formers. 

Continuous research on digital, sustainability, blockchain, and artificial intelligence has led to 

innovative BAT lines for automatic quality control and traceability through RX, RFID, and 

TAG. 

 

FRATELLI ALBERTI SRL 

Since 1945, Fratelli Alberti Srl has been a landmark among manufacturers of machines for 

the leather industry. Italian leaders for skiving machines, and recognized worldwide for 

splitting and fusing machines. The complete line of Industry 4.0 machines consists of the 

AV2NET skiving machine, FAV520NET splitting machine and AP combining machines. 

 

NEWLAST GROUP (Italia) 

With the digitization and computerization of the production process, Newlast has 

revolutionized the footwear sector, surpassing the limitations of traditional manual 

techniques to enable more innovative and personalized designs. Its technology, capable of 

managing the geometric data of shoe lasts and digitizing consumers' feet, allows for tailor-

made and high-quality solutions – starting from a brand's commercial models – without the 

need for physical shoe fitting, anywhere in the world. 

 

OMAC SRL 

Founded in 1956 as a small repair workshop for sewing machines for footwear, OMAC is 

today a reference for the entire leather industry, as well as automotive, furniture, and marine. 

A family business with a global vocation, it has more than 150 models of machinery in its 

catalog. Designed and produced in Italy, they are then exported to 67 countries worldwide, 

with a network of 230 dealers distributed across Europe, Africa, Asia, America, and 

Australia. 

 

SAGITTA SPA 

In addition to classic machines for producing footwear and leather goods: splitting machines, 

skiving machines, folding machines, SAGITTA adds innovative machines and systems for 

the application of studs, eyelets, rivets and ABS studs, all characterized by integration and 

flexibility. 

 

Startup Fashion Tech: Selection for Innovation Call 2024 

Here are the 8 fashion tech startups selected through the Innovation Call 2024, launched by 

e-P Summit in collaboration with UniCredit. 

 

ARXY (Luxembourg) 

The first fully immersive and interactive showroom. Utilizing high-definition texturing 

technology, Arxy's platform produces hyper-realistic digital fashion visuals that allow users to 

interact with the products down to the smallest details. 



 

BRANDPLANE (Italy) 

A B2B SaaS platform that provides businesses of any size with complete support for their 

content marketing activities: from strategy creation to content aggregation, management, 

and distribution, through to analysis and reporting. 

 

CLOOV (Italy) 

Cloov has developed a SaaS solution that promotes circularity by enabling brands and 

retailers to launch a branded rental and second-hand sales platform to optimize the value of 

unsold inventory, returns, or faulty items. 

 

FASHIONCHAIN (UK) 

The first archive for luxury content related to the history of fashion: real-world valuable 

objects or assets - such as sketches, photos, magazine covers, interviews, videos, and more 

- become collectible NFTs in the digital world. 

 

INDIGO.AI (Italy) 

A no-code platform that enables businesses to easily generate chatbots that listen, write, 

and learn like humans in more than 120 languages to enhance customer experience, make 

processes more efficient, and increase sales. 

 

PROKE (Italy) 

A remote measurement service for creating custom-tailored clothing. Through a suit and an 

app, Proke ensures precise and consistent measurements that can be used to automatically 

adjust patterns in CAD. 

 

WEWEAR (Italy) 

A virtual fitting tool, from size recommendation to virtual try-on, up to the creation of a full-

body 3D avatar of the consumer in-store or online, to reduce returns, enhance customer 

experience, and increase brand loyalty. 

 

ZEROW (Italy) 

A B2B platform that allows fashion manufacturers to sell, donate, and recycle excess 

materials and waste to industry brands, measuring and reducing their environmental impact. 

 

For more info: 

https://epsummit.pittimmagine.com/it/exhibitors 
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