
 

   

 

 

 
e-P Summit 2024: 

April 9 and 10, 
Stazione Leopolda, Florence 

 
The Pitti Immagine event 

on the digital future of fashion returns, 
 focusing on artificial intelligence and its applications 

in the fashion and luxury sectors, 
along with a new partnership with UniCredit Start Lab  

for the Innovation Call 
 

On April 9 and 10, e-P Summit returns to the Stazione Leopolda in Florence. The Pitti 
Immagine event on the relationship between fashion and the digital world uniquely blends in-
depth discussions and direct interactions between tech companies and the fashion industry. 
 
At this edition too, IT teams and anyone involved in digitization within the fashion and luxury 
sector will have the opportunity to connect with leading companies that provide software and 
hardware solutions to optimize the supply chain, personalize the shopping experience, 
promote transparency and sustainability, leverage artificial intelligence, and much more. 
Additionally, they can explore the latest frontiers of innovation through a rich program of round 
tables, presentations, and speeches by influential players, curated by the event's scientific 
director, Rinaldo Rinaldi, a professor at the Department of Industrial Engineering at the 
University of Florence, who has been working for many years on the relationship between 
brands and ICT (Information and Communication Technologies). 
 
"e-P Summit reaches its third edition in the new course that started in Florence and confirms 
itself as a reference for the digital innovation community serving the international luxury and 
high-quality fashion industry, growing with 47 participating companies compared to 33 last 
year," comments Raffaello Napoleone, CEO of Pitti Immagine. "In an ever-evolving sector, 
we aim to offer a dedicated platform that helps companies anticipate changes and discover 
already available solutions to meet the challenges of a future that requires an increasingly 
integrated, effective, and responsible approach. As organizers, we thank all the digital partners 
contributing to e-P Summit 2024, and we are particularly pleased that the corporate 
collaboration with the main partner UniCredit brings to the Summit an exciting project like the 
Innovation Call, dedicated to the new generations of digital entrepreneurs." 
 
"I am particularly pleased with the quality of the agenda we propose," says Rinaldo Rinaldi, 
e-P Summit's scientific director. "On the stage of the Stazione Leopolda, there will be 25 
speeches by influential guests on current topics identified together with the Scientific 
Committee. The common thread will be Artificial Intelligence, which is rapidly becoming a 
game-changer in the fashion sector. From product development to marketing, sales, and 
management and optimization of the supply chain, artificial intelligence offers companies new 
opportunities to streamline their operations and achieve new goals, but also new challenges." 
 
Among the topics of the two-day Summit: 

_Digitalizing design: how artificial intelligence is changing the way we plan, visualize ideas, 
and digitally and physically bring new possibilities to life; 

_3D and augmented reality:  
_Supply Chain governance: from digitizing the fabric to communication, collaboration, and 
control, technology is bridging the gaps between brands and their partners; 



 

   

 

 

_Social & hybrid commerce: from simple communication tools to powerful e-commerce 
platforms; 

_Product journey: provenance certifications, anti-counterfeiting, data-backed environmental 
and ethical sustainability: how smart technology can provide answers to the biggest questions 
posed to fashion at the product level; 
_ European Digital Product Passport: challenges and potential of this new tool for 
traceability; 

_Transparency and sustainability: how technology platforms, new data sources, and new 
consumer-focused tools are truly moving the needle on sustainability; 

_Privacy and Data Security: how brands can increase consumer trust and loyalty. 
 

The Innovation Call for Fashion Tech Startups in collaboration with UniCredit 
Now in its second edition, this year's Innovation Call is carried out in collaboration with 
UniCredit and offers the 8 Fashion Tech Startups selected by the Scientific Committee the 
chance to present their innovative solutions – from virtual fitting to chatbots, from NFTs to 
rental platforms or reuse for waste – to the audience of the e-P Summit and compete for the 

"e-P Summit Innovation Award," which includes a €5,000 prize. Additionally, UniCredit will 
select one of these startups to access the support activities offered by the "UniCredit Start 
Lab" business platform.  
 
The selected startups are: 
Arxy, Brandplane, Cloov, FashionChain, Indigo.ai, Proke, WeWear, ZeroW. 
 
“Our support for the Innovation Call dedicated to fashion tech startups,” says Francesca Perrone, 
Head of ESG & Start Lab Italy at UniCredit, “confirms the bank's commitment to the 
development of innovative entrepreneurial ideas and its role as a proactive partner of Pitti 
Immagine. This synergy creates a significant opportunity for the new generation of Made in Italy 
fashion, which we are determined to support also through the expertise of the UniCredit Start Lab, 
the platform through which, since 2014, we have offered structured support to innovation and new 
technologies. To date, we have evaluated about 8,000 innovative startups and 560 of them - 
including 150 from the Innovative Made in Italy sector, which includes Fashion - have been 
supported in their growth, increasing their business opportunities, managerial development, and 
market strength.” 
 

Platinum Partners of e-P Summit 2024 
Questa edizione di e-P Summit vede la partecipazione di quattro aziende leader a livello mondiale 
come Platinum Partner dell’evento: Amazon Web Services (AWS), il servizio cloud più completo 
e ampiamente adottato al mondo, Deloitte, il network di servizio alle imprese, Meta, la società che 
gestisce Facebook, Instagram, Messenger, Threads e WhatsApp e Vodafone Business, parte del 
più grande gruppo di telecomunicazioni in Europa e Africa, fornisce servizi mobili e fissi a oltre 300 
milioni di clienti in 17 paesi. 
 
This edition of the e-P Summit features the participation of four world-leading companies as 
Platinum Partners of the event: Amazon Web Services (AWS), the most comprehensive and 
broadly adopted cloud service in the world; Deloitte, the business services network; Meta, the 
company that operates Facebook, Instagram, Messenger, Threads, and WhatsApp; and Vodafone 
Business, part of the largest telecommunications group in Europe and Africa, providing mobile 
and fixed services to over 300 million customers in 17 countries. 
 

Amazon Web Services (AWS) 
“Embracing technological innovation in the realm of fashion is pivotal in crafting captivating, 
bespoke experiences that transcend mere transactions, fostering enduring connections with the 
brand. We are thrilled to be part of the e-P Summit, aiding Italian firms in carving out their unique 
digital identities.” – Francesco Semeraro, Retail&Fashion Industry Leader, AWS Italia 



 

   

 

 

 

Deloitte 
“Deloitte is proud to be Platinum Partner of e-P Summit 2024 and offer its multidisciplinary 
approach to accompany brands in developing and implementing innovative, sustainable and 
market-to-market solutions.” – Marco Perrone, Head of Open Innovation & Acceleration 
Programs, Officine Innovazione, Deloitte 
“In collaboration with AWS, the world’s most comprehensive and broadly adopted cloud, Deloitte 
will be on stage at e-P Summit to explore how the fashion industry can rethink the in-store 
shopping experience and enable the store of the future thanks to the possibilities of cloud.” – 
Michele Paolin, Partner Cloud Engineering, Deloitte 
 

Meta 
“Once again, we are pleased to partner with e-P Summit, an opportunity to introduce the fashion 
and luxury world to advances in artificial intelligence and the benefits it brings to businesses. Over 
the past few years, we've seen artificial intelligence revolutionize advertisers' performance across 
the entire customer journey, optimizing targeting more efficiently. And now we are investing in 
more and more innovative technologies, such as generative artificial intelligence, which will pave 
the way for new forms of expression and creativity.” – Roberto Acquaviva, Industry Director 
Fashion, CPG, Ecommerce, Travel at Meta in Italy 
 

Vodafone Business 
“Digital technology is an enabler of services for growth in fashion and retail sectors, as confirmed 
by customers who have already chosen our solutions. For example solutions such as Vodafone 
Analytics, which make it possible to exploit the enormous volumes of data collected by Vodafone's 
mobile network to transform them into useful information for the business, or the platforms created 
to promote omnichannel communication, fundamental today for shaping the purchasing customer 
experience. With our participation in the e-P Summit we confirm Vodafone Business' role alongside 
companies through new connectivity and convergence technologies and with applications fit for 
companies' business priorities, through the adoption of digital in all parts of the value chain.” – 
Raffaele Gricinella, Head of Corporate and Public Sector marketing at Vodafone Business 
Italia 
 

Special Partners of e-P Summit 2024 

In addition to the Platinum Partners, there are two Special Partners: Shopify, the leading company 
providing IT infrastructure for commerce, and Spotify, the world's most popular streaming 
subscription service. 
 
“We're excited to bring Shopify's years of experience in the fashion and Fashion & Luxury fields to 
the upcoming e-P Summit. At Shopify, we keep on innovating at speed, and ours goal has always 
been to offer a platform as flexible and scalable as possible, allowing brands to focus on their core 
business. During the event, we'll explore current trends in digital commerce, including the impact of 
AI and the relevance of first-party data, B2B opportunities, and omnichannel, crucial for 
stakeholders in a rapidly evolving sector like Fashion.” – Paolo Picazio, Country Manager Italy, 
Shopify 
 
Spotify is excited to announce its collaboration with the e-P Summit, where we’ll highlight the 
transformative journey reshaping fashion marketing through the seamless integration of audio and 
visual content in the luxury space. We’ll share exclusive insights into the innovative strategies 
employed by industry leaders which are leveraging Spotify to captivate audiences. Our aim is to 
offer fashion brands the opportunity to redefine their customer communication strategies and 
harness Spotify’s profound impact on the industry." – Giorgia Asti, Director of Sales Diversity, 
Inclusion and Belonging Co-Lead, Spotify  
 

The exhibiting companies of e-P Summit 2024 
 



 

   

 

 

3D Shoe Project, AWS (Amazon Web Services), Certilogo, Competitoor, Data Life, Deloitte, 
Diana Corp, Digital Technologies, Durante, e-Scm Solutions, Fairly Made, Findmine, Hyphen 
Group, Made In Evolve, Mainetti Reca, Meta, Mirror, Murata Id Solutions, NuOrder by 
Lightspeed, OT Consulting, Prisma Tech, Quindi Production Copilot, Retraced, Shopify, 
Sopra Steria, Spotify, Syrup, Tailoor, Tesisquare Elision, The Id Factory, Toolsgroup, 
Trustrace, Vodafone Business. 
 

The new Smart Factory area 
New in the 2024 edition is the area dedicated to the Smart Factory, or "intelligent" machinery 
and supporting technologies for producing leather goods and clothing based on the paradigms 
of Industry 4.0. Here, visitors can view a wide range of machinery and experience a true 
product journey from the design phase to modeling and the actual creation. 
 
The participating companies are: 

Atom Spa, Brustia Alfameccanica Srl, Fratelli Alberti Srl, Newlast Group (Italia), Omac 
Srl, Sagitta Spa. 
 

Agenda 

During the two-day event, there will be many talks, presentations, and discussions on the latest 
developments in the relationship between fashion and digital. Among these, we highlight the 
roundtables: 
 

Tuesday, April 9 
● 10:15 AM - 11:00 AM 
ROUND TABLE 
How the AI revolution is transforming the future of the Fashion and Luxury industry 
with  
Marco Ruffa, CMO & Digital Transformation Director @Pinko 
Alessandro Pacetti, Global DTC Director @Vibram Group 
Massimo Mazza, Global Marketing Director @Roberto Cavalli 
Marco Formento, Global Innovation Director @Dolce & Gabbana 
Moderated by Laura Puricelli, Co-founder & CEO @ Dress for Good 
 
● 03:30 PM - 04:15 PM 
ROUND TABLE 
Stitching Sustainability: Navigating Fashion's Transparent Supply Chain Future 
with  
Matteo Ward, CEO @WRÅD 
Claudio Rovere, Founder & CEO @Holding Industriale SpA 
Giusy Stanziola, Start Lab & Development Programs @UniCredit 
Roberto Lombardi, Global Sustainability & ESG @Guess Europe 
Moderated by Nicoletta Ferrari, Fashion Editor at Large @ How To Spend It | ilSole24Ore 
 
Wednesday, April 10 
● 10:00 AM - 10:45 AM 
ROUND TABLE 
The evolution of Commerce: Navigating the Shifting Landscape of Business Opportunities 
with  
Giacomo Antonelli, Omnichannel Director @SlamJam 
Gabriel Minionis, Head of Digital Merchandising @Rinascente 
Diego Morgandi, E-Commerce Director @Kiko Milano 

Luciana Farina, Global E-Business & Omnichannel Director @Etro 

Moderated by Massimiliano Chiesa, Fashion & Luxury Advisor 



 

   

 

 

 

 
● 02:50 PM - 03:35 PM 
ROUND TABLE 
Threads of Innovation: Fashioning Industry 4.0 in Smart Factories 
with 
Maria Vittoria Brustia, President @Assomac 
Cristiano Paccagnella, Vice President @Assomac 
Sergio Dulio, President @UITIC 
Andrea Favazzi, Technology Department Manager @Assomac 
Igino Colella, President @CSCMP 
Moderated by Matteo Pasca, Direttore @ Arsutoria 
 
 

Scientific Committee 
Rinaldo Rinaldi is assisted in the selection of themes and contents for the event by a Scientific 
Committee composed of university professors, experts, and industry executives. Its members 
include: 
 

Davide Basile, Chief Digital Officer, Miriade Group; Ivano Cauli, Chief Innovation Officer, Pitti 
Immagine; Francesco Cavarero, Chief Information Officer, Tod's; Alfonso Cinque, Corporate 
Functions, Innovative Solutions and Watches & Jewelry Director, Gucci Tech; Francesco Ercoles, 
IT Manager, Ermanno Scervino; Marco Esteri, Chief Information Officer, Etro; Sandro Fadda, 
Head of IT department, Tessilform, Patrizia Pepe; Antonio Farini, Group CIO, Group CEO CRM, 
Group CEO digital division & e-commerce, Max Mara; Antonio Fratta Pasini, Head of IT, 
Calzedonia; Andrea Gandolfi, IT industrial director, Prada Group; Alicia Gonzalez, Innovation 
and Transformation Manager, Bulgari; Mirco Lucchetta, ICT Associate Director EMEA and HQ, 
Safilo; Renato Magliacani, IT Manager, Celine Production; Luigi Marzetti, Supply Chain 
Manager, Cartier; Mauro Murazzi, IT Group Director, Loro Piana; Simone Pacciarini, Chief 
Information Officer, Armani; Alessandro Ponti, Global Information Technology Director, Bally; 
Leonardo Raineri, Innovation Manager, Miroglio; Marco Ruffa, Digital Transformation Director, 
Pinko; Giovanni Sartori, Director of Applications and IT Solutions, Moncler; Andrea Sbisà, IT 
Director, Stefano Ricci; Giusy Stanziola, Start Lab & Development Programs, UniCredit; Matteo 
Stevani, IT Director, Max Mara; Tommaso Vanni, Fashion & Luxury Senior Manager, Kering; 

Andrea Veroni, Chief Information Officer, Liu Jo; Elena Verri, Chief Information Officer, 
Borbonese; Adriano Voglino, Chief Information Officer, Bottega Veneta; Alessio di Vietro, Chief 
Information Officer, Paul & Shark. 
 
 
 

To register and participate in the e-P Summit, for all details on the participating companies 
and the complete event agenda, please visit: 
 

https://epsummit.pittimmagine.com/ 
 
 

 
 

Main partner di Pitti Immagine: 

   


