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PITTI BIMBO 102
Florence, Fortezza da Basso
January 21 - 22, 2026

The winter 2026 edition of the show dedicated to childreswear
takes place on the top floor of the Main Pavilion,
with a display designed to foster contact between brands and buyers,
for an engaging mix of fashion, lifestyle, creativity,
and networking opportunities.

The spotlight is on the new contemporary project THE NEW EDIT,
the collaborations with
PIAZZA PIROUETTE and THE FAMILY CIRCLE,
plus many new features, events, and special appearances.

The 102nd edition of Pitti Immagine Bimbo takes place from Wednesday, January 21st
through Thursday, January 22nd, 2026, on the Top Floor of the Central Pavilion of the
Fortezza da Basso in Florence (private entrance from Porta Faenza). It presents over 100
Fall/Winter 2026-27 collections, more than 65% of which are international. The key kids'
fashion brands are confirmed, alongside a selection of new brands, projects, and special
participations. The show continues to evolve, keeping an eye on the market changes and
consumer desires.

"Pitti Bimbo No. 102 is the result of a special connection to the market and the key players in
kidswear," explains Antonio Cristaudo, commercial director of Pitti Inmagine, "achieved
thanks to the international networking held in recent months with companies, retailers,
distributors, and industry experts across Europe and ltaly. Together, we've shaped the show,
scouting for new brands together with established ones, to energize and support the
manufacturing and commercial sectors."

"The most advanced trends in design and materials," continues Cristaudo, "and the new
sensitivities of young consumers, who are increasingly driving the habits in puchasing, the
growing importance of the lifestyle dimension, the attitude to research as a value and widespread
entrepreneurial principle, and the overcoming of rigid boundaries between commercial,
communication, and public relations activities are the elements that characterize the show's
current image, along with extensive work with the top international retailers, thanks to the
collaboration with the ICE Agency."

"This winter edition of Pitti Bimbo," explains Raffaello Napoleone, CEO of Pitti Inmagine,
"and the one next June are very important for the fair. We expect them to provide a response—
and we trust it will be a positive confirmation—to the new approach we've given to the exhibition
offering, to bring it into line with the profound transformations in children's clothing and
accessories, which have continued at a rapid pace in recent seasons. The breakdown of the
production structure, the polarization between luxury and fast fashion, the drastic downsizing of
retail stores, not to mention the regressive demographic dynamics and their effects on
consumption patterns and volumes. It was inevitable that all of this would completely call into
question the entire international trade fair system, including our fair. We're not hiding the
difficulties, the next steps are crucial, but Pitti Bimbo remains the most important event in Europe
and the sole promoter of the Italian industry in the sector, a quality industry with a long history.
Reacting, innovating, and proposing useful meeting formats are key factors." They are a duty for
us, and we are working on them with great determination.”
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Concurrently, at the Fortezza and with a dedicated exhibition space, Pitti Filati is held (January
21-23, 2026), the trade show showcasing the excellence of yarns and knitwear on an
international level. Companies and visitors will have exclusive access to the show. Childrenswear
brands and designers will also have the opportunity to visit Pitti Filati and the Spazio Ricerca and
draw inspiration for their collections for the upcoming seasons.

MOTION is the theme of this winter edition

Movement, change, evolution: MOTION is the theme of Pitti Bimbo 102 and of the campaign by
Amedeo Piccione, art director, illustrator, and designer. The concept introduces a friendly travel
companion: PITT, a chilly penguin who leaves the ice behind and sets off to discover new worlds,
eventually arriving here with us at Pitti Bimbo. You'll meet him often around the Fortezza — take a
selfie inside the snow globe, PITT is waiting for you!

| BUYER e I'incoming strategico

The incoming strategy implemented by Pitti Immagine and supported by the Ministry of Foreign
Affairs and International Cooperation and the Italian Trade Agency (ITA) has involved some
of the most important international department stores, boutiques, concept stores, and online
shops. This approach also includes the European road show that brought exhibitors, buyers,
and journalists together in November. Networking continues at the Fortezza during the show,
which remains free to attend, with numerous initiatives aimed at engaging buyers and featuring
meetings and events to build relationships and promote business.

Among the buyers present at this edition: ABC (Lebanon), Adorablekidzz (Netherlands), Al
Garawi (Saudi Arabia), Answear (Poland), Antica Baby (Taiwan), Babi (Italy), Babyshop
(Sweden), Bamboo Kids (Spain), Barbara Fréres (Germany), Bassetto Bimbi (ltaly), Blue
Salon (Qatar), Bulli e Pupe (ltaly), Chalhoub (United Arab Emirates), Childrensalon (United
Kingdom), CoccoleBimbi (Italy), Daniela Boutique (Russia), Danrie (USA), Eppero (ltaly),
ForétForét (South Korea), Giglio Bagnara (ltaly), Girogiro (ltaly), Goldfish (Belgium), Harrods
(United Kingdom), Harvey Nichols & Bloomingdale’s ME (United Arab Emirates/Kuwait),
Harvey Nichols Doha (Qatar), Hemil Junior (ltaly), Hygge (Belgium), Il Monello (ltaly), Jan &
Friends (Spain), K2 Glasgow (UK), Kenguru (Russia), Kids Around Baku (Azerbaijan), La
Carbonella (Italy), La Trottola (Italy), La Volpe Rossa (ltaly), Luxury House (Kazakhstan), Life
& Child (ltaly), Liliana Bimbi (Italy), Little Department Store (Netherlands), Little Department
Store (Germany), Little Ground/Suhyang (South Korea), Lucca (Sweden), Luisaviaroma
(Italy), Luna & Curious (UK), Lunch Money (USA), Magic Edition (Korea), Mandarina (Spain),
Martine Barneklaer (Norway), Mezzanotte Store (ltaly), Minimeé (ltaly), Monchou (Georgia),
Museum of Mini (Spain), Mytheresa (Germany), Niddle Noddle (UK), Passi e Spassi (ltaly),
Rolling Kids (China), Saks Fifth Avenue Almaty - Viled (Kazakhstan), Scout & Kids (UK),
Sinteks Group (Azerbaijan), Smoochie Baby (USA) United States), Sofia Baby (United Arab
Emirates), Speziale Boutique (ltaly), Tia Turuleta (Spain), Trench (Spain), Tsum (Russia),
Whoopi (USA).

UniCredit Main Partner of Pitti Immagine

Since 2020, UniCredit has been the main partner of Pitti Immagine, bringing ideas, projects, and
resources to support territorial development and the excellence of Made in Italy showcased at its
trade fairs.

Inside the new kidswear and the latest from PITTI BIMBO 102

The Top Floor of the Main Pavilion showcases all aspects of kidswear: new collections from
brands that express different worlds but speak the same language of quality and creativity. From
big names and key brands, which reinterpret adult fashion in a mini key—with proposals for
every age and occasion, from formal wear to sportswear—to younger and more pioneering
experimental brands, spanning fashion, design, toys, objects, and small furnishings. New to this
edition is the debut of The New Edit, a new project on contemporary kidswear that complements
the collections with special events and presentations.
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Among the BRANDS participating in this edition

new names, debuts, and returns to the show—including international kidswear names such as:
A BASIC BRAND, ADee, AIGNER, Al RIDERS, APPULU, BIMBALO, BLUE SEVEN, BOBBIN
& TRICOT, BOMBOOGIE, BUGATTI JUNIOR, CANADIAN, CHOOSE KIND, COLLEGIEN,
CROCS, ESCADA Girls, FALCOTTO, FLOWER MOUNTAIN for Naturino, FUN & FUN, iDO,
JUNONA, L'ORSOBRUNO, LA MASCOT, LARANJINHA, LaTaRa, LINEA MAMMABABY,
LIVLY, MAGLIFICIO DI VERONA, MALVI & CO, MAMAI Couture, MARLO KIDS, MINIBANDA,
MISS GRANT, MONTEREGGI KID, MOU, NATURAPURA, NATURINO, NIKOLIA, PATACHOU,
PAZ RODRIGUEZ, PER TE, PETITE AMALIE, PLAY UP, PISAMONAS, PRENTA SHOES,
PRINSESSEFIN, ROY ROGERS, SARABANDA, SNUG, SOFIE AMOURA, SOFIJA, STORY
LORIS, TOM TAILOR KIDS, U.S. POLO ASSN., W6YZ, WOOLY ORGANIC.

Nasce THE NEW EDIT

Pitti Bimbo's contemporary soul is enriched with a new area born from the collaboration between
the fair and BOBO CHOSES, the Spanish brand that in recent years has become the epitome of
a new and multifaceted approach to children's fashion, a brand that successfully integrates
modern design culture with high-quality manufacturing, with a conscious focus on sustainability
and the ability to represent childhood authentically, far away from stereotypes. In addition to
BOBO CHOSES, THE NEW EDIT, hosts other highly interesting brands such as: COZMO,
GRAY LABEL, MAISON MANGOSTAN, MINI RODINI, PIUPIUCHICK, THE CAMPAMENTO,
THE NEW SOCIETY, TANGERINE, TRUE ARTIST.

PIAZZA PIROUETTE, a magical winter tale!

Following its success in June, Piazza Pirouette is transformed into a magical winter fairytale:
stories and inventions curated by the dynamic Katie Kendrick of Pirouette offer exhibitors and
visitors a space to interact. Guests are invited to stroll through the Piazza and discover the new
collections from brands like BUNDGAARD, GOLDIE + ACE, HALCYON NIGHTS,
MOITOINOUS, PAADE MODE, and STICKY LEMON. At the center of the Piazza, a new
showcase will be available, where buyers can discover a selection of the latest, ready-to-order,
artisanal products from brands like BLUE FRANCIS, ET LIBERI, FORIVOR, and more.

And in the Piazza, on Wednesday the 21st at 4:00 PM, the Pirouette Runway Show brings the
fairytale of "The Winter Moth" to the catwalk, a magical tale of dreams, movement, and new
connections. The Winter Moth is a child's dream, seeking warmth in a magical forest, and the
unexpected encounters that will arise along the way.

The lifestyle by THE FAMILY CIRCLE

The Family Circle, the marketplace founded in Hamburg by Nadine Jung, once again brings to
the fair a curated selection of lifestyle brands and emerging designers who combine quality,
careful material choices, and a playful approach to style. Games, furniture, and accessories
designed for families’ leisure time and everyday life. Alongside individual stands throughout the
exhibition route, The Family Circle also curates a collective space dedicated to the latest trends
and new names to discover. The brands: 2STORIESKIDS, ALWERO, BYGGE,
FABFABSTICKERS, HOLZWALD, IGELKIND, KIKO + &GG, LITTLE WHO, ORGANICERA.
In addition to the individual stands along the Pitti Bimbo exhibition route, The Family Circle
curates a collective exhibition area dedicated to the latest trends. Here are the featured
brands: AMBOSSTOYS, COSY ROOTS, ROUTINCHEN, THE MOMENCE CLUB, YOGITIER.

More lifestyle with AMA Gioconaturalmente

AMA Gioconaturalmente, Italy's leading distributor of brands specializing in kids and family
lifestyle, presents a carefully curated selection of high-quality brands, perfect for accompanying
growth and fulfilling the desires of little ones. Here, design combines with functionality and safety,
expressing love for children and attention to the needs of moms and dads. The featured brands
include: HOPPSTAR, KIDS' CONCEPT, OLI&CAROL, PLAY&GO, PETIT JOUR PARIS /
MAISON PETIT JOUR, QUUT, SCOOT&RIDE, WILD&SOFT, EGMONT TOYS, WE ARE
GOMMU, and TRIXIE.
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A new addition! THE MAGIC AREA

For this edition of Pitti Bimbo, we've created a new space where there's always something
happening: an open space where brands can communicate, share their stories, and express
themselves through events and workshops, networking opportunities, and a calendar waiting to
be discovered. (see the event’s calendar)

Events and special participation

CASA BOBO

What if a house were a living, breathing poem?

Bobo Choses invites you to CASA BOBO, an immersive universe where every element defies the
ordinary. Through this poetic journey, Bobo Choses reimagines the home as a shared and free
space. A place of whispering walls, hanging books, and long tables where characters of every
shape and color belong. It is a house built from pure imagination, and the door is wide open for
you. (free entrance, every day 9.00am - 6.00pm)

SARABANDA

35 years of love for fashion and children

A birthday that becomes storytelling, memory, and vision. Miniconf celebrates Sarabanda's 35th
anniversary with an artistic project that reinterprets the brand's most iconic campaigns in a
contemporary key, spanning four decades of style and creativity. On Wednesday, January 21st
(at 11:30 a.m. at the Magic Area), a preview of four works by Casentino artist Elia Fiumicelli will
be presented, celebrating four decades of iconic campaigns, reinterpreted with a contemporary
artistic vision.

STYLE PICCOLI

presents the exhibition "Cambiare"

What does “change” really mean? And how does it take shape in everyday life? Style Piccoli, the
family magazine of Corriere della Sera, presents a special exhibition dedicated to the theme,
understood both as a generational passage — stepping into the “shoes” of mom and dad — and as
an opportunity to explore, through clothing, different facets of one’s personality.

MILK MAGAZINE

Spring-Summer 2026 exhibition

MilK Magazine brings its unmistakable perspective on kidswear to Pitti Bimbo with a
photographic exhibition dedicated to Spring-Summer 2026 trends. Shot by Oliver Fritz (MilK Kid’s
Collections No. 34, SS26), the images portray a season where creativity takes flight, through soft
colors, lightweight materials, and timeless patterns.

SCIMPARELLO

Scimparello Favourites Awards

The “Scimparello Favourites” return to Pitti Bimbo, the awards given by Scimparello Magazine to
garments and accessories that stand out for creativity, originality, and consistency with the
magazine’s spirit. The selected pieces are featured across the magazine’s channels, offering a
curated look at some of the most exciting collections at the show.

SHOP SURVIVOR

Evoluzione del negozio moderno. Equilibrio tra social e relazione

Looking for valuable advice on how to run a successful store? Massimiliano Alvisi, entrepreneur
and founder of the Shop Survivor training events, will be at Pitti Bimbo to share strategies for
strengthening online visibility and improving store layout and organization. A practical session
packed with examples and case studies, designed to address today’s retail challenges.
(Wednesday 21, 2.00pm, Magic Area).
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The Pitti Crew
wears
AFTER LABEL, ARMOR LUX, AT.P.CO e MUNICH X

special gront undler the patronoge of assocloted to
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