
 

 

Pitti Immagine Filati No. 98 
From Wednesday 21 to Friday 23 January 2026 

at the Fortezza da Basso 
The trade show showcasing international excellence 

in yarns and knitwear, 
and the most advanced innovations in customization. 

 
MOTION is the theme of this edition, and LINK the new Research Area. 

Discover all the latest news! 
 

Pitti Immagine Filati, the leading international trade fair for the world of yarns and knitwear, returns to 
the Fortezza da Basso from 21 to 23 January 2026. The event features the collections of the most 
important Italian and international spinning mills, future trends showcased in the new Research Area, 
and the proposals from the special sections Knitclub, CustomEasy and the Institutional Area. 
A total of 103 companies presenting their new collections and yarn trends for Spring/Summer 2027. 
Here’s what’s new at the Fortezza! 

The Ministry of Foreign Affairs and International Cooperation and the Italian Trade Agency 
(ICE) for the Pitti Immagine 2026 fashion fairs 
The Ministry of Foreign Affairs and International Cooperation (MAECI) and ICE – the Italian Trade 
Agency for the promotion abroad and internationalization of Italian companies support the role of Flor-
ence in the internationalization strategy of Italian fashion through their backing of the Pitti Immagine 
2026 fashion fairs. Their contribution plays a key role in the program aimed at bringing top international 
buyers and media representatives to Florence. 
“Thanks to this collaboration,” says Raffaello Napoleone, CEO of Pitti Immagine, “we can continue to 
invest valuable resources in bringing to Florence the most influential community of menswear and life-
style buyers, as well as in inviting buyers from emerging markets – both those we recognize as poten-
tial new customers for high-quality Made in Italy, and those that are already becoming increasingly im-
portant for our national exhibitors. For this activity, we work closely with the ICE offices abroad, always 
finding professionalism and in-depth knowledge of their respective distribution and consumer land-
scapes, key elements for serious and effective planning.” 

UniCredit is Main Partner di Pitti Immagine 
Since 2020, UniCredit has stood alongside Pitti Immagine as the main partner of its trade shows, con-
tributing ideas, projects, and resources with the aim of supporting the development of local communities 
and the manufacturing and market excellence of Made in Italy showcased at Pitti Immagine events. 
This synergy has been further strengthened with a focus on education through the creation of CFMI 
Academy, launched in January 2024 from the partnership between Centro di Firenze per la Moda Ital-
iana, Pitti Immagine, and UniCredit. Now in its third edition, the project is conceived as a program that 
seeks to foster entrepreneurial ideas and introduce a new generation of creatives and entrepreneurs to 
the fashion industry – a key sector of Made in Italy currently undergoing significant change. 
As part of this collaboration, over the four days of the fair the UniCredit Theatre, set up in the Sala della 
Schermal of the Fortezza da Basso, will host a series of meetings and conversations on fashion, inno-
vation, economics, sustainability, and lifestyle. 
“The renewed partnership with Pitti Immagine reaffirms our Group’s commitment to supporting the fa-
shion industry, a cornerstone of Made in Italy excellence,” said Annalisa Areni, Head of Client Stra-
tegies at UniCredit Italy. “We are determined to foster its growth through targeted initiatives. These in-
clude the agreement with Confindustria Moda and a €1 billion financing facility designed to support stra-
tegic investments in digitalization and the sustainable transition of companies across the supply chain. 
We also invest in the training of young talent through the CFMI Academy, a project developed in colla-



 

 

boration with the Centro di Firenze per la Moda Italiana which, with the active involvement of our Ban-
king Academy, provides students from leading national academies with UniCredit’s know-how to help 
them develop the skills needed to launch sustainable and successful businesses. This initiative reflects 
UniCredit’s determination to promote an industrial culture focused on leveraging innovation and sustai-
nability.” 
The third edition of the CFMI Academy – The New Fashion Incubator Project is scheduled for 
Thursday 22 January at the Fortezza da Basso, with the first training workshop officially launching the 
tutoring process for the six selected projects. 
 

MOTION. The new theme of Pitti Immagine’s winter trade shows 
Everything is movement, transformation, storytelling, progression. The theme chosen for the winter 
editions of the Pitti Immagine trade shows embodies the dynamism and the many suggestions evoked 
by this word. Motion is a concept that cuts across many vocabularies, from politics to physics, passing 
through cinema. For Pitti Immagine, the sense of movement is synonymous with commitment and with 
the ability to channel energy and the key players of fashion to Florence. 
Fashion is Motion. It evolves, breaking away from tradition and then returning to it. It becomes a 
spokesperson for ideals, cultures, connections and commitment. It adapts to bodies and, by clothing 
them, multiplies their impact. It becomes gesture, interpretation, role. Motion also borders on emotion, 
turning into poetic flow, the energy of becoming, the movement of the soul. A set of impressions that 
Chris Vidal and Tuomas Laitinen, respectively editor-in-chief and fashion director of SSAW, bring 
together in the advertising campaign for the 98th edition of Pitti Immagine Filati. The image captures 
the complexity of the weave, the interlacing of yarns, the texture of the fabric: a movement that flows 
smoothly, like an abstract brushstroke, ready to become a figure, to become a garment. 
“The beauty of fashion lies in its constant change, in its being in perpetual motion. Even when it revisits 
the past, it simultaneously reflects the world we live in now and already offers a glimpse of what the 
future might be. That movement, that energy and that element of surprise are also what drive people 
like us to do what we do,”. 
— Chris Vidal and Tuomas Laitinen. 
 

LINK, the main theme of the new Spazio Ricerca  
Link, the main theme of the new Spazio Ricerca curated by Angelo Figus together with Carrie 
Hollands (knitwear and yarns direction) and Manuela Sandroni (general coordination), is a fluid 
journey through the history of signs and ink which, as a primordial form of art, reaches the present day 
and projects itself into the future. 
Link is the connection to the ancestral, the relationship with the present, the transfer toward the future, 
the indissoluble bond between peoples, eras and ages. The first tattoos date back roughly 5,000 years; 
their designs were created for therapeutic, social, magical, or purely aesthetic purposes. The earliest 
traces of tattooing can be found in prehistory, with examples that suggest a widely practiced art across 
many ancient cultures. Over the centuries, tattooing spread through different civilizations, taking on 
varied meanings depending on historical and social context. Across time, it transformed from a ritual 
with spiritual, therapeutic or social value into a more decorative and deeply personal art form. It is a 
journey from the most ancestral traditions to the new contemporary masters. These visual codes are at 
the heart of the upcoming Pitti Filati, which will explore and interpret the new signs and symbols of our 
time. 
 
THE PROTAGONIST BRANDS 
 

103 brands in total are taking part in this edition: 
_67 exhibitors in the Yarns Area (9 from abroad: UK, Japan, Turkey, China, Peru) 
_21 exhibitors in the CustomEasy Area (5 from abroad: Japan, Romania, China) 
 



 

 

_10 exhibitors in the KnitClub Area (3 from abroad: Hong Kong, Japan, United States) 
_5 exhibitors in the Institutional Area (1 from abroad: Australia) 
_ Overall, 18 international companies are participating, from the UK, Japan, Turkey, China, Peru, Hong 
Kong, the United States, Romania and Australia. 
 

Here are the names of the companies at Pitti Filati: 
Accademia by Industria Italiana Filati, Acribia, Albini & Pitigliani, Alpes Manifattura Filati, Art 
Design, Bertin Group, Biella Yarn, Blupuro Maglierie, Bonaparte, Botto Giuseppe, Bra-mante, 
C.T.F., Cariaggi Fine Yarns Collection, Casa Del Filato, CKRC, Cofil, Com.Idea, Con-sinee, Cotton 
Trend, Curelabo, E. Miroglio, Ecafil Best Industria Filati, Estito, Fa Ricami, Fadis, Fashion Room 
Bookstore, Feel Blue, Feel The Yarn, Fil.Pa 1974, Filati Be.Mi.Va., Fi-lati Biagioli Modesto, Filati 
Naturali, Filatura Papi Fabio, Filclass, Filcompany, Filidea, Fili-taly – Lab, Filivivi, Filmar, Folco, 
Gi.Ti.Bi Filati, Glory Apparel, Green Mill, Gruppo Tessile Industriale, Hasegawa, Iafil-Industria 
Ambrosiana Filati, IDFL Italia, Igea, Ilaria Manifattura Lane, Industria By Industria Italiana Filati, 
Isy By Torcitura Di Domaso, Lagopolane, Lane-rossi, Lanificio Dell'Olivo, Lineapiu’, Lineapiu’ 
Knit Art, Linsieme Filati, Lora & Festa, Loro Piana & C, Maglificio Capelli, Mandarin Knitting 
Technology, Manifatture Tessili Bresciane, Marchi & Fildi, Miele Italia, Millefili, Mister Joe, Mn 
Inter-Fashion, Monteluce, Monticolor, Nao, Naomoto Europa, New Mill, Niki Ricami, Olimpia, 
Ongaro, Ormo, P3, Pafa, PCM Team, Pecci Filati, Pimafil, Pinori Group, Ricami Laura, Ritorcitura 
Fabiano, Sato Seni, Servizi E Seta, Sesia Manifatture 1963, Simet, Sinfonia, Spiber, Takizen, TCP, 
The Woolmark Compa-ny, Tintoria Emiliana, Todd & Duncan, Tollegno 1900 - An Indorama 
Ventures Co, Top Line, Toscano, Vimar 1991, Z. Hinchliffe & Sons, Zegna Baruffa Lane 
Borgosesia, Zucchetti Tes-situra. 
 

Projects and special participations @ Pitti Filati 96 
 

CFMI ACADEMY – The New Fashion Incubator Project 
The operational research project for fashion students continues and evolves. 
Promoted by the Centro Firenze per la Moda Italiana, with UniCredit as Main Partner and Piatta-
forma Sistema Formativo Moda ETS together with Polimoda as Educational Partners, CFMI Aca-
demy 2026 confirms itself as a project focused on the development of entrepreneurship. It is dedicated 
to students from Italian Fashion Design academies and, from this year, also to alumni — those who ha-
ve already completed their studies and may have gained some post-graduate experience. 
On Thursday 22 January 2026, the second day of Pitti Filati, a workshop will be held at the Central 
Pavilion, Spazio Carra, Fortezza da Basso, featuring the six new selected projects of this edition. 
 

CUSTOMEASY and KNITCLUB: two increasingly important sections 
Customeasy, curated by Maurizio Brocchetto, is designed to explore the various aspects of 
customization and to offer visitors an increasingly broad, contemporary, and fluid exhibition journey, 
where different textile skills are integrated. In addition to textile machinery and the refined washes 
applied to luxury knitwear, the section also hosts other segments of the creative process: embroidery, 
finishing techniques, and design software. 
KnitClub is where quality knitwear manufacturers take center stage. Here, buyers, designers, and style 
offices from the most renowned international fashion brands meet the technical and creative excellence 
of the companies selected by Pitti Filati. Central Pavilion, Lower Floor. 
 

FEEL THE CONTEST 2026 – MASTER EDITION 
The contest dedicated to the world of knitwear by Feel the Yarn returns with its 17th edition. Students 
from the best fashion schools around the world will compete to take part in Feel the Contest 2026 – 
Master Edition, along with new designers who have completed their studies no more than two years 
ago. 



 

 

 
The moodboards of 34 contestants, paired with 34 spinning mills from the Feel the Yarn group and 
selected from over 150 applications, will be presented during Pitti Filati 98 at the FTY stand. 
During the three days, a garment made with Filivivi yarns by Melina Shibli, last edition’s Social winner, 
will also be on display. 
 

VINTAGE SELECTION  
The key reference fair for vintage enthusiasts  
Vintage Selection No. 45, the leading fair for vintage clothing and accessories, will take place from 
Wednesday 21 to Friday 23 January 2026 at the Padiglione delle Ghiaia, Fortezza da Basso. 
The theme of this edition, LINKing to the future, is inspired by the winter editions of Pitti Immagine and 
will be reflected in the exhibition’s set design and layout. The event is exclusive to Pitti Filati buyers. 
 

 
 

PITTI CONNECT 
In parallel with the physical fair, Pitti Immagine continues to maximize the exhibitors’ proposals, 

latest ideas and special initiatives on the PITTI CONNECT global platform.   
On filati.pittimmagine.com. 

 
 
 

 
Pitti Immagine thanks 

After Label, Armor-lux, AT.P.CO, MUNICHX 
for their contribution in outfitting The Pitti Crew for this edition of the trade shows. 

 
 

 
 
 
 
 
 
 
 
 
 
 

  

http://uomo.pittimmagine.com/

