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Third Edition of CODE KOREA:
A Spotlight on Korean Design with Six Featured Brands

CODE Korea returns for its third edition, a project born from the collaboration between Pitti Immagine
and the Korea Creative Content Agency, with the aim of promoting Korean fashion and its leading
talents.

A selection of six brands will be showcased in the historic spaces of the Polveriera, offering visitors a
comprehensive overview of Korean design, where contemporary aesthetics, tradition, and
craftsmanship come together.

The featured brands are: Ajobyajo, Egnarts, Finoacinque, Sung Ju, Theballon, and Vegan Tiger.

Ajobyajo

Ajobyajo is a designer brand rooted in streetwear culture, expressing the sensibility of Asian
subcultures through the perspective of contemporary outsiders. Built on the idea that streetwear is not
confined to a specific scene or persona, Ajobyajo sees clothing as a reflection of how we live and
experience the present time.

Egnarts

Egnarts (Easy and Arts) is a word that is the reverse of “STRANGE,” and it implies that something
unfamiliar, when reversed, can appear easy (EASY) or artistic (ARTS). The instinctive aversion that
comes from unfamiliar images often blocks the path to newness. EGNARTS adds wit to the unfamiliar,
presenting a new path in creation by placing together the two concepts of strangeness and familiarity,
which are difficult to coexist, as one.

Finoacinque

Distinctive lines androgynous expression. Finoacinque is a contemporary shoe brand that launched in
2019 by designer Angela Seojung Lee and technician Hanjun Kim. The unique sounding brand name
means “up to five” in Italian. With up to 5 cm being the company’s standard heel height, as it is ideal
for promoting the most balance and comfort. From design to production to quality assurance and
shipment, everything is done within the walls of Finoacinque’s inhouse atelier.

Sung Ju

Sung Ju, defined by the philosophy of “Reinterpreting Nostalgia,” explores the harmony between
heritage and modern sensibility throughout its collections, presenting pieces that reflect personal
narratives. Craftsmanship, draping, sustainable material development, and experimental techniques
are brought together to create refined yet individual forms. The core silhouettes are derived from the
traditional Korean fruit ‘Chamwoe’, translated through structural design and detailing to express the
brand’s distinctive aesthetic and sustainable vision.

Theballon

Theballon is a Korean designer brand launched in 2015. Korean brands and designers, whose
collections will be showcased in the Polveriera. Inspired by the essence of “Ballon,” which symbolizes
elegance and lightness, the brand reflects a delicate balance and fluidity in its design philosophy. At
the core of Theballon lies a commitment to a highly creative process, combined with meticulous
craftsmanship and refined production techniques. True to its name, the brand embodies an “elegant
and classic mood,” while pursuing practicality and timeless value. Theballon is oriented toward the
global market, continuously expanding while preserving its unique identity.
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Vegan Tiger

Vegan Tiger unfolds narratives of life and coexistence through fashion, presenting collections that
awaken a deeper sense of sensitivity. Rooted in a brand identity that embraces both strength and
compassion, the label introduces a new aesthetic of vegan fashion through distinctive artworks and
refined silhouettes. Grounded in a philosophy of sustainability, Vegan Tiger shapes a contemporary
vision for the next era of fashion.



