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PITTI BIMBO 103
Florence, Fortezza da Basso
June 24 - 25, 2026

The energy of summer lights up kidswear in Florence
with the new edition of Pitti Inmagine Bimbo!

The Top Floor of the Central Pavilion becomes a global stage for family
lifestyle: an engaging mix of fashion, creativity, and networking opportunities
designed to connect key industry players.

The projects The New Edit, Piazza Pirouette, and The Family Circle, the debut
of The Cabina, and the journey through the leading kidswear brands of 100%
Bambino reveal the best international proposals.

Splashy the bear guides the narrative of an edition rich with events: fashion
shows, exhibitions and special collaborations ready to surprise the
community.

Golden sunlight, sea breeze, and the timeless charm of Fortezza da Basso: Pitti Inmagine
Bimbo returns to Florence on June 24 and 25, 2026 for its most colorful summer edition
yet.With the storytelling of Splashy and the vibrant imagery of THE PITTI POOL, the theme
of this summer edition, the event confirms itself as the must-attend appointment for those
seeking inspiration and authentic connections. More than a trade fair, it is a true international
“piazza” where trends in junior fashion and family lifestyle are discovered and defined.

The Top Floor of the Central Pavilion once again confirms its role as the focal point of the
event. More than just a showcase for new apparel collections, thanks to a strategic curation
process shaped by months of global scouting, Pitti Bimbo 103 presents an unprecedented mix
of kidswear lifestyle brands, featuring 112 brands, a high percentage of them
international, responding to the new values of contemporary families. From fresh-tech fabrics to
cutting-edge beachwear, lightweight garments, and the most innovative accessories and objects,
the selection offers international buyers a precise roadmap for anticipating the desires of new
consumers.

“The junior fashion market is undoubtedly going through a complex phase — states lvano Cauli,
CEO of Pitti Immagine — due to the major transformations affecting consumption patterns,
purchasing methods, distribution, and consequently the entire production system. Starting from
this awareness, our response is to design a show based on pragmatism and listening to industry
professionals, with particular attention to research-driven fashion that is child-centered in design,
sustainable practices, and communication content. Thanks also to an intense networking activity,
both in Italy and internationally, that we have been developing over several seasons, we are
responding to specific requests from brands and buyers: the market is asking for an operational
approach, and we are transforming these needs into services and business opportunities,
reflected both in the Pitti Bimbo format — increasingly interactive — and in the range of contact
and networking tools available during the event. Pitti Bimbo is the reference event for the Italian
children’s fashion industry and one of the essential appointments on the international stage: we
trust that serving the market will help drive a concrete and widespread recovery of the sector.”

Splashy & The Pitti Pool: the community’s big dive

Welcome to The Pitti Pool, the editorial theme of Pitti Bimbo 103. In June, the Fortezza da Basso
transforms into an experiential hub where international kidswear meets the energy of the summer
season. Guiding this collective journey is Splashy, the friendly bear created by illustrator and
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graphic designer Amedeo Piccione: a symbol of curiosity that connects different worlds and
invites brands to immerse themselves in a high-impact visual atmosphere. Among immersive
installations and networking opportunities, following Splashy means diving into the new SS27
collections and discovering the new codes of an increasingly united and vibrant community.

A strategic hub for international buyers

with the support of the Ministry of Foreign Affairs and International Cooperation and
ITA — Italian Trade Agency

Pitti Bimbo strengthens its role as a privileged observatory of the kidswear market, offering
buyers not just a trade fair but a true style compass. Thanks to the support of the Ministry of
Foreign Affairs and International Cooperation and ITA - Italian Trade Agency, the incoming
program accelerates connections between children’s fashion excellence and top international
players.

With a targeted strategy focused on high-potential markets such as Asia and the Middle East,
combined with the consolidation of Europe and the United States, the event transforms buying
into a high-profile networking experience. Premium services and outstanding hospitality merge
into a business model where human relationships are enhanced by the Pitti Connect digital
ecosystem, ensuring operational continuity and global visibility before, during, and after the fair.

Here are some of the buyers who have already confirmed their participation at Pitti Bimbo 103:
248 (Spain), ABC (Lebanon), Al Garawi (Saudi Arabia), Al Mana (Qatar), Al Tayer (United Arab
Emirates), Ali Bin Ali Group - Galeries Lafayette (Qatar), Alva for Kids (Spain), Answer
(Poland), August Moon (Israel), Babi (ltaly), BA-NOON (Saudi Arabia), Barbara Freres
(Germany), Big & Belg (Netherlands), Bimbus Exclusive (Poland), Blue Salon (Qatar), Bulli e
Pupe (Italy), Chipirones (ltaly), Cissy Wears (United Kingdom), City Moda (Montenegro),
Cocolle Kids (Spain), Cote Collective (China), Cuccu (Japan), Darveys (India), Dodo Kids
(Albania), English Rabbit (United States), Eppero (Italy), Galeries Lafayette (France),
Galeries Lafayette Doha (Qatar), Giro Giro (ltaly), Gleams (Kuwait), Hadas del Callejon
(Spain), Harvey Nichols Doha (Qatar), Harrods (United Kingdom), Hemil Junior (Italy),
Hergard (Germany), Il Dado (ltaly), John Lewis (United Kingdom), Kate & Charlie (Ireland),
Kenguru (Russia), Kloffies & Koffies (Netherlands), Knotsknetter (Netherlands), Korbmayer
(Germany), Leopotamo (Spain), Linders Kids (Sweden), Little French Heart (Australia), Little
Wild Ones (Lithuania), Little Wonders (Taiwan), Lo Scoiattolo (Italy), LodenFrey (Germany),
Luna & Curious (United Kingdom), Luna de Plata (Spain), Maem (Belgium), My Moritz
(Germany), Made by Nature (United Arab Emirates), Magic Edition (South Korea), Making
Little Things (Switzerland), Mezzanotte Store (ltaly), Milck (Netherlands), Milla in Bicicletta
(Italy), Mimba (Japan), Miniboutique (South Korea), Miroomi (Spain), Modas Maite (Spain),
Molly Baby & Kids (Israel), Monchou (Georgia), Mun Kids (Albania), Murren Kids (China),
Oumai Baby (China), Petit Gegant (Spain), Peeka Booyah (Japan), Phelinchen (Germany),
Pie Pie (Ukraine), Poupons (Japan), Printemps (France), Pupi Solari (Italy), Rolling Kids
(China), Sax (Paraguay), Shinyee Kids (China), Smallable (France), Sofia Baby (United Arab
Emirates), Sun Nao (Japan), TED BABY & KIDS (Netherlands), The Front Shop (United
States), The Singing Toes (Netherlands), TinyApple (United States), Tiny Travelers (China),
Unger (Germany), Viladomat (Spain), Young & Brave (Germany), W The Store (Japan).

UniCredit is Main Partner of Pitti Immagine

Since 2020, UniCredit has been the Main Partner of Pitti Immagine and supports the entire
ecosystem of its events: from Pitti Uomo to Pitti Bimbo, from Pitti Filati to Taste, e-P Summit,
Danza in Fiera, and Fragranze. A commitment that reflects the banking group’s intention to
support the excellence of Made in Italy and the growth of Italian companies, looking to the future
also through education, thanks to the CFMI Academy. A training program launched in 2024 with
the Centro di Firenze per la Moda ltaliana, Pitti Immagine and UniCredit, aimed at enhancing
ideas, talent, and new generations of creatives and entrepreneurs.

THE MAP OF PITTI BIMBO 103
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At the heart of Fortezza, the Top Floor of the Central Pavilion transforms into a refreshing
ecosystem where classic styles meet contemporary experimentation. The journey extends
beyond fashion, embracing the entire family lifestyle universe — from design to toys and
furnishings — redefining the codes of the formal wardrobe with a fluid and contemporary
approach.

_100% Bambino: prestige and innovation

The meeting point between the value of established brands and the drive toward the future.
Surrounding the Top Floor unfolds a path through the new collections of leading names and
reference brands, evolving through constant stylistic experimentation and cutting-edge
materials. A concept of kidswear in continuous motion, with proposals for every age and
occasion.

Among the brands: Aigner, Andanines, Angel’s Face, Anja Schwerbrock, Babywalker,
Bimbalo, Blue Seven, Bugatti Junior, Crocs, Eirene, Escada Girls, Flower Mountain for
Naturino, Gallucci, Junona, Laranjinha, Livly, Maglificio di Verona, Maria Catalan, Marie
Raxevsky, Marlo Kids, Naturino, Nikolia, Paz Rodriguez, Piccoli Principi Swimwear,
Patachou, Petite Amalie, Pisamonas, Play Up, Prinsessefin, Roy Rogers, Sarabanda, Selini
Action, Silly Silas, Snug, Sofie Amoura, Story Loris, Teeter Totter, Teva, U.S. Polo Assn.,
Yo Baby.

_ THE NEW EDIT:

manifesto of the new contemporary avant-garde

Now in its second edition, THE NEW EDIT consolidates its role as Pitti Bimbo’s research space
dedicated to the contemporary. A curated area where visual identity and creativity take center
stage. Here, cult brands such as Bobo Choses and Mini Rodini, alongside names like Cozmo,
Tangerine and The Family Weekend, give voice to a new way of interpreting junior fashion:
collections rich in color, bold graphics, and transparent ethical commitment. This is the beating
heart of the new contemporary, where sustainability is not an option but part of the DNA of
brands with a strong and recognizable identity, ready to conquer the world’s most forward-
thinking boutiques.

Among the brands: Arséne et les Pipelettes, Bobo Choses, Cozmo, Gray Label, Little
Creative Factory, Mini Rodini, Pequefno Tocon, Repose AMS, The New Society, True Artist

_The debut: THE CABINA

The area dedicated to new "brands to watch"

Among the most anticipated novelties of this edition is The Cabina, an exclusive area marking
the debut at Pitti Bimbo of a selection of brands with a powerful and already well-defined identity.
The result of continuous international scouting and networking conducted by the Pitti teams
worldwide, this section positions itself as a true radar for buyers and press: a concentration of
emerging trends and aesthetic languages set to become the next market must-haves.

Among the brands: Bianca&Noé, Dieci e Lode, Forivor, Inaié, Mini Kyomo, Oona Kids,
Streghe in Bikini, TNTRM

_THE FAMILY CIRCLE: the lifestyle oasis between Hamburg and Florence

The strategic partnership with The Family Circle, the Hamburg-based platform founded by
Nadine Jung that redefines the family event experience, continues to grow stronger. At the
Fortezza, this collaboration takes shape as a true oasis of lifestyle treasures, perfect for
enriching the world of contemporary kidswear: an area where playful design meets
accessories with a contemporary soul. A unique opportunity to discover brands with strong
identities such as 2Stories Kids, Bubutejidos, Holzwald, Joni Studio, Papperlapapp, Senger
Naturwelt, and The Momence Club, each bringing a new aesthetic vision to the kidswear
universe.

Among the brands: 2 Stories Kids, Brunchies, Bubu Tejidos, Eazy Nature, Elephantito,
Henri&Co., Holzwald, Joni Studio, Meet Marie, Organicera, Papperlapp, Pepplin, Salt and
Pepper, Senger Naturwelt, The Momence Club, Wollbebi
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In addition, on Wednesday, June 24, from 11:00 a.m. to 2:00 p.m., The Family Circle Activation
Workshop will take place. Curated by Rabia of @wonder.andwild, the session will demonstrate
how simple, hands-on experiences can help brands attract customers and turn products into
memorable moments.

_ PIAZZA PIROUETTE and its iconic Runway Show

Piazza Pirouette returns to Pitti Bimbo 103 with a proposal defined by creativity and vision. The
exhibition space, curated by Katie Kendrick of Pirouette, is designed to encourage fluid
encounters between the most original brands in the kidswear landscape and top international
buyers.

Among the brands: Anak Ketjil, Blue Francis, Bundgaard, Etliberi, Halcyon Nights,
Oceanus, Olé, Poco Blush, Rhyme, Sticky Lemon.

The journey culminates in the highly anticipated Pirouette Runway Show (June 24, 5:00 PM), a
dynamic fashion show translating the aesthetics of Piazza Pirouette’s brands into a powerful
visual narrative, setting the new codes for the SS27 season.

EVENTS, RUNWAY SHOWS, SPECIAL PARTICIPATIONS AND EDITORIAL
COLLABORATIONS

_DOUBLE RUNWAY APPOINTMENT:

Pirouette Disco Pool Party and SPLASH!

The Pitti Bimbo calendar lights up with two special events that transform kidswear fashion into a
true summer celebration.

The first is the runway show curated by the dynamic Katie Kendrick: the Pirouette Disco Pool
Party Runway (Wednesday, June 24, 5:00 PM), featuring the brands of Piazza Pirouette, an
explosion of joy and energy, with bold looks, sparkling details, and vibrant positive vibes.

The absolute novelty of this season is “SPLASH!”, the second multi-brand show debuting
on Thursday, June 25: a collective runway conceived by Pitti Immagine to interpret the theme
The Pitti Pool. Amid vibrant colors and SS27 trends, the show invites international brands to step
into the spotlight, presenting the best of contemporary style for children. This show is also
curated by Katie Kendrick of Pirouette.

_ Happy Birthday, iDO!

2026 is a year of anniversaries for Miniconf. On the occasion of the June edition of Pitti
Immagine Bimbo, the brand iDO will celebrate its 15th anniversary, bringing to the Fortezza a
special project centered on creativity and back-to-school inspiration.

_Happy Birthday Sticky Lemon! A decade of colorful adventures

Sticky Lemon chooses the stage of Pitti Bimbo to celebrate its tenth anniversary. A special
celebration for a brand that has transformed kids’ accessories into a true style statement, turning
every day into a colorful adventure.

_ Shop Survivor: evolving strategies for retail

Enhancing the educational dimension of Pitti Bimbo 103, Shop Survivor returns, Italy’s leading
retail growth program created by Massimiliano Alvisi. Hosted within the Fortezza da Basso, the
workshop will provide buyers and industry professionals with practical tools to navigate the
challenges of the contemporary market.

_ The STYLE PICCOLI Exhibition

We cultivate stories to harvest smiles. We want a creative and colorful world!

This is the payoff accompanying Style Piccoli throughout 2026. Now officially “of age,” Style
Piccoli has spent 18 years telling the story of junior fashion with a curious and attentive
perspective on the world of children, offering families ideas and inspiration for meaningful time
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together. An exhibition at Pitti Bimbo celebrates this important birthday!

_ MARIE CLAIRE ENFANTS presents the exhibition “ENFANT — SOLEIL”

“Childhood is a sacred and unique time that must be loved and protected. This is the guiding star
for us at Marie Claire Enfants.” The exhibition in Florence presents the magazine’s most iconic
images, selected by Editor-in-Chief Violaine Belle-Croix, celebrating the joy of living, creativity,
and the beauty of childhood. A project by Agence Belle-Muse.

_ MilK Magazine: an exhibition telling the story of family street style

Across the streets of the world, MilK Magazine captures the energy of a free and lived-in family
style. In Paris, Tokyo, Brussels, and Dakar, parents and children shape instinctive silhouettes,
captured in the moment. Between natural elegance, bold minimalism, playful eclecticism, and
vibrant expression, each city reveals its own way of inhabiting style. Between transmission and
reinvention, these families compose a living wardrobe deeply connected to their environment. A
sensitive look at street style, where fashion becomes a family story.

_ Scimparello Favourites Awards

Pitti Bimbo once again hosts the much-anticipated “Scimparello Favourites Awards,” recognizing
apparel and accessories distinguished by creativity, originality, and coherence with the
magazine’s spirit. Award-winning brands and selected pieces, curated by Scimparello Magazine,
will be featured across the publication’s channels, offering a focused look at the most compelling
collections presented at the fair.

NETWORKING & COMMUNICATION PROJECTS

Pitti Bimbo 103 evolves the concept of the trade fair into a 360-degree strategy and
communication hub. The solid networking program, supported by advanced digital services,
ensures direct connections between kidswear protagonists, international markets, and
leading media outlets. Here, contemporary business finds both its language and its most
effective network.

_ Kiosk France by DELAJOIE: Parisian Art de Vivre at the heart of Pitti Bimbo
Welcome to Café Delajoie, an oasis inspired by French cafés and the poetic elegance of Paris.
More than a café, it is a creative hub conceived by the Delajoie duo as a meeting point for
buyers, brands, and press.

Among refined design furnishings and a curated presentation of an exclusive selection of French
brands, the space offers a fluid experience combining business and pleasure. A joyful and
sophisticated place to connect, work, and be inspired by the rhythm and energy of French joie de
vivre.

Among the brands: Botou, Choeur Coeur / Prout, Club Tresor, Gamin Gamine, Hellosimone,
Hellojacques, La Bonne Brosse, La Remise Objets, Les Fourmis Rouges, Lucas du Tertre,
Main Sauvage, Meduse, Minois Paris, Moulin Roty, Mues Design, Pomponcucu, Ratatam
Kids, Smala, Tajinebanane.

_The new PITCH FORMAT of Pitti Bimbo

Pitti Bimbo launches a new Speed Date format, a business accelerator designed to connect
brands, buyers, and media. Brands are given a strategic time slot to present their story to
selected buyers and press, condensing creativity and vision into a high-impact pitch. Through an
original “brand passport,” buyers will collect stamps from each meeting and gain access to an
exclusive gift at the end of the tour!

_STYLING CONCEPT FW26: the new frontier of digital storytelling

Pitti Bimbo strengthens its focus on digital content with a special styling project dedicated to
previews of Fall/Winter 2026. Leading the project are stylists and content creators Maria
Montane and Charlotte Kewley, tasked with curating a series of looks blending playfulness and
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modernity. Through this dual creative approach, a selection of brands will see their key pieces
enhanced in video content designed to engage social audiences.

_ THE BRAND CLINIC: the strategic workshop by Design Hunger

The Brand Clinic debuts as a project designed to enhance brand identity and visibility in an
increasingly competitive market. Led by Grethel Signamarcheix, founder of Design Hunger, the
Clinic offers targeted sessions on positioning and communication, providing brands with a fresh
and authoritative editorial perspective. A high-level consulting moment where creative direction
meets commercial impact, equipping brands with practical tools to stand out and communicate
their uniqueness to international buyers and media.

_Back to schCOOL

Watch creativity in action. Renowned fashion stylists Maria Montané and Charlotte Kewley
present a live styling project, creating unique editorial looks from the FW26 collections of a
selection of exhibiting brands.

_ Pitti Bimbo Connects:

networking beyond the Fortezza

Pitti Bimbo 103 strengthens support for its community with a dedicated agenda of events focused
on building authentic relationships. On June 24 and 25, convivial moments curated by the Pitti
Immagine team will animate day and evening. From cocktails to dinners, the objective is clear: to
facilitate the exchange of ideas and support international business through human connection,
enhancing the uniqueness of the Florentine experience as a driver of new commercial
opportunities.

The Pitti Crew wears DICKIES and MUNICH X
Discover more: bimbo.pittimmagine.com
Follow us: @pittibimbo_official
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