
 

 

 

Pitti Immagine Filati n. 99. 
From Wednesday June 24 to 26, 2026 

at Fortezza da Basso 

the international reference fair for 

yarn and knitwear excellence, 
and the most advanced innovations in customization. 

 
THE PITTI LOOM is the theme of this edition  
and DISCIPLINE is the new Spazio Ricerca. 

Here’s everything that’s new! 

Pitti Immagine Filati, the international reference fair for the world of yarns and knitwear, returns to 
Fortezza da Basso from June 24 to 26, 2026. An appointment with the collections of the most 
important Italian and international yarn manufacturers, the trends of tomorrow presented in the new 
Spazio Ricerca, and the proposals of the special sections KnitClub, CustomEasy, and Institutional Area. 
All yarn trends for Autumn/Winter 2027-2028 are on show, with a total of 119 companies presenting 
their new collections at the fair. Here's what's new at Fortezza! 
 

The Italian Ministry of Foreign Affairs and International Cooperation and ICE Agency for the 
Pitti Immagine 2026 fashion trade fairs 
The Italian Ministry of Foreign Affairs and International Cooperation and ICE, the Agency for the 
promotion abroad and internationalization of Italian businesses, promote Florence's role in the 
internationalization strategy of Italian fashion through their support of the Pitti Immagine 2026 fashion 
trade fairs, a fundamental contribution to the incoming program for leading international operators and 
communications. 
“Thanks to this collaboration," - comments Raffaello Napoleone, Delegated Advisor of Pitti 
Immagine for International and Institutional Relations, - we are able to invest additional, precious 
resources in bringing to Florence the most influential buyers from established and emerging markets, 
which we know to be new or potential clients for quality Made in Italy. The collaboration with ICE's 
international offices is decisive in this regard, as there we find expertise and knowledge of the 
respective distribution and consumption contexts." 

UniCredit is Main Partner of Pitti Immagine 

Since 2020, UniCredit has been the Main Partner of Pitti Immagine and supports the entire ecosystem 

of its events: from Pitti Uomo to Pitti Bimbo, from Pitti Filati to Taste,from Testo to Danzainfiera and 

Fragranze. A commitment that reflects the banking group’s intention to support the excellence of Made 

in Italy and the growth of Italian companies, looking to the future also through education, thanks to the 

CFMI Academy. A training program launched in 2024 with the Centro di Firenze per la Moda Italiana, 

Pitti Immagine and UniCredit, aimed at enhancing ideas, talent, and new generations of creatives and 

entrepreneurs. 

“Since 2024, the close collaboration between our Group and UniCredit – adds Antonella Mansi, 
President of the Centro di Firenze per la Moda Italiana, – "has been enriched by a dedicated training 
program called CFMI Academy, a project built also thanks to the contribution of Piattaforma Sistema 
Formazione Moda and Polimoda, with the aim of fostering entrepreneurial ideas and launching a new 
generation of creatives and entrepreneurs in fashion."                                                   



 

 

 

THE PITTI LOOM. The new general theme of Pitti Immagine Filati 
THE PITTI LOOM is the title of the advertising campaign accompanying the 99th edition of Pitti 
Immagine Filati. Loom as a weaving frame, the primordial element of the art of weaving. 
Mechanical and at the same time poetic, capable of transforming a simple strand of wool into a 
work of art. Gear or interweaving of lines? The question naturally arises when contemplating the 
image that Chris Vidal Tenomaa and Tuomas Laitinen, editor in chief and fashion director of SSAW 
Magazine, developed for the visual. "The creative process for this poster began with a simple 
image: the surface of a swimming pool with a strand of wool floating on it. The pool evoked 
stillness and clarity, while the wool introduced a soft, organic contrast. Rather than preserving this 
calm atmosphere, I reworked the image through multiple stages of editing and abstraction. By 
manipulating contrast, color, texture, and form, the smooth water gradually transformed into rigid, 
metallic surfaces. The delicate strand evolved into a structural line, resembling cables or technical 
elements of a textile machine or loom. With each iteration, the image progressively distanced itself 
from its origin. The serene pool scene transformed into an industrial-type environment, replacing 
fluidity with structure and softness with weight. The final poster no longer represents water, but a 
constructed, mechanical space, with references to knitwear, while still preserving subtle traces of 
its starting point." 
 
DISCIPLINE. The new Spazio Ricerca 
The central theme of the new Spazio Ricerca, which encapsulates the Pitti Filati Autumn/Winter 
2027/2028 trends, is discipline: a concept that is crucial today because it embodies the tension between 
order and freedom, acting as a geopolitical lever, a factor of social stability, and a tool of economic 
control. To invoke it implies rigor and hierarchy, while its absence can generate chaos. Digitalization 
has eroded the boundaries between work time and leisure time, making the individual constantly 
reachable and productive. In the same way, liquid modernity has dissolved the institutions that once 
traced stable life paths: this apparent freedom often generates precariousness, anxiety, and the need 
for a self-discipline without solid external references. Our times are therefore post-disciplinary: power 
no longer acts through prohibitions, but through the seduction of "being able to do." In this fragmented 
and distracted context, discipline becomes indispensable for maintaining focus, transforming goals into 
results, and managing stress, time, and emotions. It is not a restriction, but a tool of conscious freedom, 
capable of aligning daily actions and long-term objectives, maintaining quality and continuity even in 
difficult moments. It is the bridge between desire and realization. The main themes: Dressage is the 
discipline of total presence; Show Jumping reestablishes the concept of real limits and risk; Reining, 
or western riding, sets calm and inner control against the frenzy of modern life.              

THE EXHIBITING COMPANIES 

_119 companies in total at this edition, of which: 
_74 exhibitors in the Filati area  (of which 15 from abroad: UK, Japan, Turkey, Ireland, China, Peru) 
_24 exhibitors in the CustomEasy area (of which 3 from abroad: Switzerland, China, Japan) 
_15 exhibitors in the KnitClub area (of which 8 from abroad: UK, USA, Hong Kong, Romania, 
Bolivia and Mongolia) 
_6 exhibitors in the Institutional Area: Feel the Yarn, Icea Certificazione Etica, Mohair South 
Africa, The Woolmark Company, Erda Alpine, Control Union (of which two from abroad: Austria and 
South Africa) 
 
New names and returning exhibitors: Donegal Yarns, Estito, Filpucci, Knoll Yarns, Kyototex, 
Michell, Olimpias Group, Shepley Yarns  (Filati area); Shima Seiki, Electrolux, Haelixa, Stamperia 
Bertozzi, Campanini Engineering, Pijeyprint, Stamperia Marra, Soul Stitch, Madres & Artesanas, 



 

 

Mastertex, Cats Brothers, WFS Cashmere, Saintumen Cashmere (CustomEasy and KnitClub 
areas).  

Here are the names of the companies at Pitti Filati: 

Accademia by Industria Italiana Filati; Albini & Pitigliani; Alpes Manifattura Filati; Biella Yarn; 
Blupuro Maglierie; Bonaparte; Botto Giuseppe; Campanini Engineering; Cariaggi Fine Yarns 
Collection; Casa Del Filato; Cats Brothers; CKRC; Cofil; Com.Idea; Consinee; Control Union; 
Cotton Trend; Donegal Yarns; E. Miroglio; Ecafil Best Industria Filati; Electrolux 
Professional; Erda Alpine; Estito; Fa Ricami; Fadis; Fashion Room Bookstore; Feel Blue; 
Feel The Yarn; Fil.Pa 1974; Filati Be.Mi.Va.; Filati Biagioli Modesto; Filati Naturali; Filatura 
Cervinia; Filatura Papi Fabio; Filclass; Filcompany; Filidea; Filitaly – Lab, Filivivi; Filmar; 
Filpucci; Folco; Gi.Ti.Bi Filati; Glory Apparel; Green Mill; Gruppo Tessile Industriale; Haelixa; 
Hasegawa; Iafil-Industria Ambrosiana Filati; Icea Istituto per la Certificazione Etica; Igea; 
Ilaria Manifattura Lane; Inca Tops; Knoll Yarns; Kyototex; Lagopolane; Lanecardate; 
Lanerossi; Lanificio Dell'Olivo; Lineapiu’; Lineapiu’ Knit Art; Linsieme Filati; Lora & Festa; 
Loro Piana & C; M3 Knitwear; Madres & Artesanas; Maglificio Capelli; Mandarin Knitting 
Technology; Marchi & Fildi; Mastertex; Michell; Miele Italia; Millefili; Minicucci; Mister Joe; 
Mn Inter-Fashion; Mohair South Africa; Monteluce; Monticolor; Nao; Naomoto Europa; New 
Mill; Niki Ricami; Olimpia Yarns; Ongaro; Ormo; P3; Pafa; Pecci Filati; Pijeyprint; Pimafil; 
Pinori Group; Polipeli; Ricami Laura; Ritorcitura Fabiano; Sato Seni; Servizi E Seta; Sesia 
Manifatture 1963; Shepley Yarns; Shima Seiki Italia; Simet; Sinfonia; Soul Stitch; Spiber; 
Stamperia Bertozzi; Stamperia Marra; TCP; The Woolmark Company; Tintoria Emiliana; Todd 
& Duncan; Tollegno 1900 - An Indorama Ventures Co; Top Line; Toscano; Ugolini; Vimar 
1991; WFS Cashmere; Z. Hinchliffe & Sons; Zegna Baruffa Lane Borgosesia. 

Special projects and participants @ Pitti Filati 99 

The final event of the CFMI Academy 2026 project 
Promoted by Centro Firenze per la Moda Italiana, with UniCredit Main Partner and Piattaforma 
Sistema Formativo Moda ETS together with Polimoda, as Educational Partners, CFMI Academy 
2026 is confirmed as a project focused on entrepreneurship development, dedicated to students of 
Italian Fashion Design academies and, from this year, those who have already completed their studies 
and may have post-diploma experience. On Thursday June 25, CFMI Academy 2026 presents its final 
event with the six finalists of the project. 
 

CUSTOMEASY and KNITCLUB: two increasingly important sections 
Customeasy is a project curated by Maurizio Brocchetto, conceived to explore the many facets of 
customization and to offer visitors an ever-broader, more contemporary, and fluid exhibition journey in 
which diverse textile expertise is integrated. Alongside knitting machines and the precious washing 
techniques applied to luxury knitwear, the section also hosts the other segments of the creative 
process: embroidery, finishes, and design software. High-quality knitwear manufacturers take center 
stage at KnitClub. This is where buyers, designers, and style offices from the world's most renowned 
international fashion brands meet the technical and creative excellence of the companies selected by 
Pitti Filati. Both at the Central Pavilion, Lower Floor. 

FEEL THE CONTEST 2026  
Feel The Yarn celebrates the seventeenth edition of Feel the Contest 2026 - Master edition, a 
competition dedicated to new designers specializing in knitwear. In this edition, themed Color - 34 
designers compete, each paired with a yarn manufacturer from the CPF Consorzio Promozione 
Filati, who has supported them with their yarns and expertise throughout the garment creation 



 

 

process. The award ceremony will take place on June 25 at 5:00 PM at the Feel the Yarn stand, in 
the Cavedio Centrale, where the garments will be on display for the entire duration of the fair, 
alongside the exhibition ArteMonium, Il filo di Arianna la materia oltre la forma- 34 paintings by 
Irene Pietrobono, inspired by the moodboards and colors of the competing pieces. 
 
VINTAGE SELECTION. The reference fair for vintage 
Vintage Selection n. 46, the reference fair for vintage clothing and accessories, will take place from 
Wednesday June 24 to Friday June 26, 2026 at the Padiglione delle Ghiaia della Fortezza da 
Basso. The theme of this edition, Make a splash!, draws inspiration from that of Pitti Immagine's winter 
trade fairs and will be expressed through the exhibition's display elements. The event is reserved for 
Pitti Filati buyers. 
Among the new features of this edition is a special exhibition dedicated to a selection of garments and 
accessories chosen from the exhibitors’ offerings. The items on display will be available for purchase. 
Among the brands: A.N.G.E.L.O., Atelier Edition, Delphine Vintage, Fernanda Vintage, Hunter 
Vintage Firenze Archivio, Montanaro Vintage, Officine Li Volsi, Plus Venturino Archivi, Shabby 
Chic Vintage, Sobriété d'Antoin, SP Vintage, Street Doing Vintage Firenze, Tessuti d'Epoca di R. 
Pritelli.  
 

InsideOut by C.L.A.S.S.: Trust is the New Luxury arrives at Pitti Filati 
On the Lower Level of the Main Pavilion, C.L.A.S.S. (Creativity Lifestyle and Sustainable Synergy), a 
cultural and operational platform involving companies, institutions, and professionals, presents the 
social campaign InsideOut by C.L.A.S.S. – Trust is the New Luxury, along with a representation of 
its Decalogue of Values. This project, a campaign, and a call to action invite the fashion industry to 
build the future with greater responsibility, giving visibility to the 10 values of the next-generation 
wardrobe—Ethics, Social Initiatives, Traceability & Transparency, Environment, Health, Circular 
Economy Initiatives, Design, Ingredients, Production, Dyeing & Finishing—and the role of the supply 
chains that make them possible. The InsideOut by C.L.A.S.S. Decalogue of Values is showcased 
through ten representative icons created by artist Gianluca Cannizzo. 
 

 
PITTI CONNECT 
Alongside the physical fair, Pitti Immagine continues to showcase on the global platform PITTI 
CONNECT the proposals, new updates and the special initiatives of its exhibitors. At 
filati.pittimmagine.com. 
 

 
Pitti Immagine thanks 

DICKIES and MUNICH X 
 for their contribution in dressing The Pitti Crew at this edition of the trade fairs 

 

 

 
 
 

http://uomo.pittimmagine.com/
http://uomo.pittimmagine.com/

