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PITTI FRAGRANZE n.24

Highlights and new additions

Newcomers and established presences, prestigious maisons and independent labels. This is Pitti
Fragranze's journey through the new luxury of niche artistic perfumery, beauty research, and the
lifestyle of ambient fragrance.

FRAGRANCES

HBNR - Launched in 2025 by Indonesian footballer Justin Hubner, a line of Eau de Parfum that combines exclusivity
with an accessible price point. Certified fragrances boasting long-lasting formulations of over eight hours. Sugar &
Spice is a versatile unisex day-and-night blend. EI Preman is bold and masculine, inspired by the striker's grit.
Sweet Dreams speaks to a feminine audience in search of a softer profile.

KUOCA - In Korea, Kuoca's recipes were already celebrated in celebrity circles. From here a "delicious" line of
fragrances and beauty references was born, all founded on rigorous ingredient selection and precious raw
materials: from white truffle to green caviar. Wild Peach Eau de Parfum is a floral and fruity fragrance, like a squeeze
of wild Provencal peaches. In the bouquet: notes of verbena, mint, peach blossom, and Ho wood.

MEO FUSCIUNI - Istituto dell'Odore is a project in artistic perfumery that bridges the olfactory past and future. The
goal: to reach the core of fragrance through formulas based on carefully selected raw materials, preserving with
respect the memory of nature and the lived experience attached to it. Each fragrance is accompanied by an
emotional code: two colors, grey (building, cement, brutalist architecture) and red (sign, seal, archive).

PREM ROUGE - Two fragrances designed to be layered, alcohol-free, and 100% natural. Rose and tuberose take
center stage in a duo that can be worn alone or together. A unisex floral essence conceived as an Eau de Peau,
built on an emulsion of aquatic plants, delicate on the skin yet capable of leaving an indelible impression. Produced
in small batches and limited editions.

TOMOO INABA - Fragrances conceived in Japan and produced in Grasse. This is the path of the young Franco-
Japanese maison founded in 2026 by perfumer Tomoo Inaba alongside Philippe Constantin, director of Maison
Incens. A perfumer and industry journalist, Inaba is also a respected collector of vintage fragrances. Since 2003,
he has managed one of the first online portals dedicated to olfactory culture in Japan.
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SPRING

ALMOST HUMAN - Five extrait de parfum concentrated at 25%, each built around moments of transition,
transformation, and perception. Silent Rain captures the quiet clarity after a spring rain. Desert Hope portrays the
sighting of an oasis in the desert. Ritual Code evokes the dawn of an ancient tribal rite. First Signal introduces the
concept of fragrance as experience and memory on the skin.

BONTEMPS PARIS - Carefully crafted creations designed to stir emotion in everyday life. Fragrance becomes an
embrace: reassuring yet luminous, whispering that sweetness is possible, even in the storm. Bonjour Tendresse is
an eau de parfum with a 20% concentration in vegetable grain alcohol; the formula contains 42 raw materials,
including a clean accord inspired by laundry aldehydes and ltalian iris butter.

CENT.PM - Born from the encounter between a perfumer and a photographer, the fragrances are refined to express
a distinctive atmosphere: not to guide perception, but to create the conditions for recognition. Eau de Pensée
whispers personal narratives. Co-created with perfumer HY, it does not use osmanthus as a floral replica; it makes
it a vehicle for nostalgia. A silent yet cinematic alchemy.

FREE YOURSELF - Free Yourself looks to positive change, connecting the craftsmanship of Grasse with innovative
techniques from Vermont. An eco-sustainable concept for fragrances that harness the power of aroma to nurture
emotional growth. A focus on environmental protection for unisex compositions based on natural ingredients, with
an ethical production supply chain, developed in collaboration with prestigious noses including Ralf Schwieger,
Maud Chabanis, Xavier Blaizot, and Mathilde Bijaoui.

IDMAN - A state of mind, an ideal refuge for emotional ignition. Within the Idman community, the unifying language
of emotion manifests through fragrance. It activates deep desires and sparks longing. An exquisite fusion of extraits
from Grasse, dedication, and quality poured into a unisex fragrance line with unrivaled lasting power.

MAX FOUCAUT- From the vision of Max Foucaut, a Paris-born designer raised in California and based in London,
a maison is born that blends French elegance, a relaxed attitude, and British tailoring. Ombre Trilogy is a proposal
of three Eau de Parfum built around the bond between cities and iconic fabrics. Ombre Solaire pairs Los Angeles
and denim in a sparkling fragrance dominated by an explosion of bergamot and a luminous heart of neroli. Ombre
Nocturne pairs London and tweed, for a Savile Row mood.

PEOSYM - Making its international debut, Purvi Joshi's brand lives Indian cultural heritage beyond the clichés, as
a living and pulsating sensibility. The name, an acronym for Personal Expression Of Stories, Yearnings & Memories,
evokes an olfactory mapping of inner geometries. By separating top and base notes, each fragrance establishes a
mechanism of gradual release, revealing itself across the hours.

VENUE - An independent maison based in New York City, uniting Asian cultural heritage with American creativity.
Fragrance becomes a cultural symbol, developed in dialogue with sonic and visual media. Intimate, familiar, and
ever-evolving on the skin, Prologue Parfum de Peau is a whisper of musk with delicate floral notes and soft woods.
Clean yet velvety, unisex yet deeply personal.
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SOUL AND SKIN

DRESS COSMEETICS - A sensory routine that celebrates beauty and conveys the feeling of wearing something
truly special. Three concentrated products, formulated for all skin types, agender and ageless. The lotion and
serum, fragrance-free, offer pure and lightweight formulas perfect for layering. The cream delivers a voluptuous
finish and an intoxicating fragrance.

OBAYATY - Contemporary masculine beauty from L.A. to Stockholm. Built on the belief that self-expression is a
talisman of wellbeing, the goal is to reinvent the image of today's man through the combined forces of science,
innovation, and creativity, educating them to refine their daily rituals. Face Booster, for example, is a tinted
moisturizer that gives dull skin a naturally healthy and even appearance.

PETITE AMIE SKINCARE - The standout new arrival: a vibrant collection of sheet masks. Innovative masks with
a playful character, created for the new generation of beauty. Alongside, the Incense Stick collection is dedicated
to the serenity of the home environment, conceived to elegantly punctuate the beauty ritual.

WAREW - Nature and science in service of healthy skin. A promise of formulas that include a distillate of Ume, a
fruit prized for centuries for its antiseptic and detoxifying properties. Present in every product, the Cell Viable
Complex combines extracts from four medicinal plants from the Japanese tradition, stimulating cellular self-renewal
and strengthening the skin barrier.

We thank the exhibitors who contributed to the realization of this feature.



